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James F. Nields, president of 
e National Knitted Outerwear 
ssociation, is representing the 
IMitgoods industry on the team 
textile advisers assisting the 
nited States delegation in Ge- 
va this week in negotiations 
pr a long-term textile agreement. 
This series of conferences, 
eld under the auspices of 
ATT, constitute a sequel to the 
egotiations held there in July, 
hen a provisional agreement 
mas developed among sixteen 
participating nations. The ac- 
ord then reached was a short 
erm, being of only a year’s du- 
ation. It went into effect on 
Detober | of this year. It con- 
emplates a later long-range 
greement, now being developed. 
The pact now in effect at- 
empts to arrange both for a 
meharing of the burden of textile 
Bmports from low-wage areas 
with other Western nations 
which presently admit only very 
small quantities of such goods 
from oriental areas or bar them 
altogether. It also provides that 
those countries which, like the 
United States and Canada, admit 
substantial volume, may invoke 
afeguards against imports. 
Presiding over the interna- 
ional conference is Eric Wyn- 
Ham-White, who is also execu- 
ive chief of GATT. The 
American delegation is headed 
y Warren Christopher, special 
onsultant to the State Depart- 
ent, who led the previous dele- 
pation in Geneva this summer. 
BS Well as the delegation which 
gotiated the Tokyo accord. 
Not all of the nations which 
participated have signed. 


The Common Market nations 
are in, but Australia, Austria, 
Pakistan, Portugal, Sweden and 
the United Kingdom are not 
though they are in the confer- 
ences. 

The indications in Washing- 
ton are that a separate advis- 
ory committee will be named on 
wool textiles. Action on wool 
has been promised shortly after 
the cotton group returns. 


August Sweater 


Shipments Dip 


WASHINGTON, D.C. — 
Shipments of women’s, misses’ 
and juniors’ sweaters and men’s 
sweaters rose in August, but de- 
clined in comparison to the cor- 
responding month in 1960, the 
Bureau of Census reported this 
week. 

Shipments of women’s sweat- 
ers for August, 1961 totaled 
912,000 dozen, as compared 
with 811,000 dozen in the previ- 
ous month, and 958,000 dozen 
in August, 1960. 

Average weekly shipments of 
men’s sweaters in August, 
amounted to 104,000 dozen as 
compared with 84,000 dozen in 
the preceding month and 113,- 
000 dozen in August, 1960. 


Professor To Speak 


At Nekoma Dinner 


BOSTON, Mass.—Dr. John 
P. Roche, Morris Hillquit 
Professor of Politics at Bran- 
deis University, will speak on 
“The Kennedy Administration 
—lIts Record to Date” at the 
semi-annual dinner of the New 
England Knitted Outerwear 
Manufacturers Association to 
be held 6 P.M. December 6 at 
Purcell’s Restaurant. 


NKOA Protests Kpit-U AR 


From U. S. Depreciatian 


owances 


THE omission of knitting machinery from the classifications of 
textile equipment, for which the United States Treasury Department 
announced increased depreciation allowances, has brought strong 
protest from Sidney S. Korzenik, executive director and counsel of 
the National Knitted Outerwear Association. 


In a letter directed to the 
Commissioner of Internal Rev- 
enue, Mr. Korzenik stated that 
conditions in the textile indus- 
try which were recognized by 
the Treasury Department in its 
recent technical statement an- 
nouncing changes in the depre- 
ciation rates for certain types 
of textile machinery are par- 
ticularly applicable to the knit- 
ting industry and warrant sim- 
ilar action with respect to knit- 
ting machinery. 

“The omission of knitting 
machinery and certain auxiliary 
equipment in knitting mills 
from those types on which in- 
creased depreciation allowances 
are being made should be re- 
paired,” he said. 

“In addition to 
use of knitting machinery 
through multi-shift operation, 
technological developments in 
the field of knitting have been 
advancing at a rate that has 
been outstanding.” Mr. Kor- 
zenik stated. doubtful 


the harder 


ng, 
“It is 
whether there is any other area 


of textiles where, within recent 
years, there has been such a 
rapid displacement of older 
types by new kinds of machines 
as in knitting.” 

It is understood that Mr. 
Korzenik is seeking the coop- 
eration of knitting machinery 
manufacturers in order to pre- 
sent a technical statement show- 
ing the rapid displacement of 
machinery in the knitting field. 


statement issued by 
the Treasury Department on 
October 12th, the normal use- 
ful life of certain types of tex- 
tile machinery chiefly used in 
spinning and weaving mills was 
reduced to I5 years from a 
range of 25 to 40 years. 

Knitting machinery which, 
according to the schedules of 
the Internal Revenue Bureau, 
has always had a shorter useful 
life, is listed as having a normal 
useful life of 15 years. In view 
of the reduction of other textile 
machinery types to 15 years, it 
is felt that a commensurate re- 
duction in useful life should be 
announced for knitting machin- 
ery. 

The last revision of Bulletin F, 
which lists the useful life for 
various types of machinery used 
in industry, was made in 1942. 
The harder use of machinery 
through multi-shift operations, 
the more rapid technological 
changes, the rise in machinery 
replacement costs as a result 
of inflationary trends, and the 
introduction of new types of 
machinery in response to shifts 
in style and taste are factors 
that have caused the textile in- 
dustry to feel that previous al- 
lowances are inadequate. 

President Kennedy announced 
a more rapid tax write-off for 
depreciation. Mr. Korzenik con- 
tends that it was for the entire 
industry, not part. 
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How Manufacturers Work With Factors , 


By JOHN H. VOGEI 
Vice President, Meinhard & Company, Inc. 

MANY articles have been written on the tangible advantages a 
knitwear manufacturer derives from working with a factor. We 
are all familiar with the typical services a factor renders, namely, 
the purchase of accounts receivable, the assumption of credit 
risks, the bookkeeping work and the advance of funds to finance 


the manufacturer’s over-all op- 
eration. In this article | shall 
describe many of the intangible 
services that are available. 

At Meinhard & Company we 
have tended to specialize in the 
problems of the knitter. Today 
we do a volume in excess of 
$100 million with the knitwear 
and yarn trades. Because of this 
tremendous volume, we have 
had to keep up with this ex- 
tremely volatile market and 
know the answers to many of 
the problems that arise. 

A manufacturer can go into 
the knitwear business with a 
relatively small amount of cap- 
ital. It is not like the steel busi- 
ness or the automobile business, 
where millions of dollars are re- 
quired before you can open your 
doors. Many times we have 
heard of the small operator who 
works with two or three ma- 
chines in a garage and gradually, 
through excellent production 
knowhow, builds following. 
We have also heard of the top 
salesman who knows the mer- 
chandising end of the sweater 
business. He borrows a little 
money and adds it to his own 
savings, and thus is able to start 
in business. 

Now, where does a modern 
factor fit in? I have mentioned 
a typical production man or a 
typical salesman who has made 
a temporary success but wants 
to progress and, above all, be in 
business for himself. Often, this 
top production man knows very 
little about the problems of mer- 
chandising and finance; con- 
versely, the top salesman may 
have trouble organizing a mill 
or purchasing the right type of 
yarn. At Meinhard we try to act 
as a sounding board, helping 
with advice when it is asked for. 
In much the same way that an 
accountant helps in preparing 
figures, and the lawyer gives ad- 
vice regarding legal problems in 
the formation of a corporation, 
the factor’s contact officer gives 
advice on the general problems 


of running the day-to-day busi- 
ness. 

Specifically, the manufacturer 
may obtain help in the following 
areas: 

Financial Guidance — In any 
business, and particularly in the 
knitting field, which is a highly 
seasonal one, it is of utmost im- 
portance to have financial plan- 
ning and realistic budgets. We 
have seen the problems which 
occur when a man receives too 
much business on a_ limited 
working capital—in this article 
we won't even discuss what hap- 
pens when a man receives too 
little business. A new manufac- 
turer can sit down with his fac- 
tor, set up his goals on a sea- 
sonal basis, and with realistic 
guidance translate these goals 
into a monthly or weekly cash 
flow sheet which, prior to the 
start of a season, will point up 
what problems lie ahead. On the 
basis of these broad plans he 
can figure on a scientific basis 
what purchases to make, and 
when delivery should be made, 
and coordinate his production 
plans with the available orders. 

Seasonal Problems—Probably 
the greatest problem facing the 
manufacturer is what to do in 
the early months of the year. 
Time and again we have seen 
the sweater manufacturer con- 
sistently lose money from Janu- 
ary through July and try in 
many ways to keep production 
running in the slack months in 
an attempt to break even. To 
illustrate, a manufacturer of 
Ban-Lon sweaters supplements 
his line with shirts to keep the 
mill running in the spring of the 
year. We have seen sweater man- 
ufacturers try to eke out their 
production with other items such 
as swim suits during the first 
four months of the year. With 
rare exceptions, this expedient 
does not solve the problem. 

One suggestion to offset the 
seasonal nature of the business 
is to try to change distribution 
and keep after the big chains 


and mail order hou sho, 
even though they may not take 
the merchandise in early, will 
place definite orders against 
which a stock may be built up. 
The problem of financing which 
this raises can be readily solved 
when the factor is apprised that 
the merchandise is being made 
up against specific commitments. 

Trend Toward Diversification 
—The sweater trade is fashion- 
oriented and styles must be 
changed from year to year to 
whet the consumer’s appetite. 
We have seen a number of man- 
ufacturers go downhill by trying 
to push a once successful style 
season after season. What is 
called a staple item one season 
may be out of style in another 
year or two. To keep the sales 
increasing each year, the manu- 
facturer must analyze the con- 
sumer market and, here again, 
we hold frequent conferences 
with our clients to keep them 
aware of current trends. One 
case in point is the current rage 
for coordinates. The knitted 
dress is another vogue that took 
up the slack for some manufac- 
turers. Knitted suits in all price 
ranges have also been active 
items that took some sweater 
men out of the doldrums, Oth- 
ers, over-reliant on what they 
thought was a wonderfully staple 
line, have suffered a drop in 
volume due to their failure to 
keep up with the competition. 
The multitude of yarns on the 
market, natural and synthetic, 
is another matter for the manu- 
facturer’s serious consideration. 
He must carefully analyze the 
products and know which lines 
to buy. 

Production and Plant Man- 
agement — One of the talents 
necessary in a successful manu- 
facturer is the ability to produce 
quality merchandise at the low- 
est possible price. This ties in 
directly with the ability of the 
personnel who run and super- 
vise the plant. At Meinhard we 
sit down with the principals to 
chart their long-range plans as 
to what type of plant they wish 
to have. Since the product 
changes continually, the machin- 
ery has to change. Some fashion 
cycles repeat themselves periodi- 

(Continued on Page 5) 
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cally. About ten years ago, for 
example, products of the circu- 
lar-links knitting machine were 
in vogue. Gradually, the style 
petered out. Thanks to a revival, 
knitters were scurrying around 
the market this year looking in 
basements and attics, and call- 
ing the used-machinery dealers 
for the discarded machines. It 
becomes apparent, then, that a 
policy of keeping one’s machin- 
ety resources up to date must be 
tied in with over-all production 
problems. 

Major moves, such as setting 
up a new plant in the South, 
require careful consideration. 
Unfortunately, the planning does 
not always take into considera- 
tion the fantastic cost of moving, 
training help, and getting into 
a smooth production cycle. 


Distribution — A new owner 
may start out in the knit goods 
business by selling a few small 
accounts. As in any other busi- 


ness, his next step is to deter- 
mine how big he wants to grow 
and what marketing problems he 
will face. We have spent hours 
at a time discussing with our 
clients the problems of selling to 
wholesalers with a small sales 
staff, or selling directly to the 
retail trade, which necessitates a 
group of skilled salesmen. One 
question we hear frequently: 
“How shall we sell the discount 


houses without affecting our 
regular customers?” Another 


question: “With a brand name, 
how many accounts should we 
sell in one small town!” An- 
other: “What policy should we 
follow on cooperative adver- 
tising?” 

For the entrepreneur who is 
skilled in only one phase of his 
business, these and many other 
questions can well be answered 
by his factor. 


Control-—In_ the 
more losses 


Inventory 
knitwear business 
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exactly what factoring does. The 
object of business is profit. Fac- 
toring takes the handcuffs of 
unproductive capital and of 
credit exposure off the talented 
manufacturer and gives him the 
practical support with which to 
grow to the profit level to which 
his talents entitle him. 

A factor serves a manufac- 
turer by buying his accounts re- 
ceivable for cash as soon as the 
manufacturer creates them by 
shipping goods to a customer 
whose credit the factor has ap- 
proved. The factor has no re- 

® course on the client manufacturer 
for collection of the customer’s 
debt but assumes the full risk 
for it and also takes on the en- 
lire task of accounts receivable 
tecord-keeping and collection. 
Especially important in acute- 
ly seasonal industries such as 
knitted outerwear manufacture, 
the factor also offers the client 
broade: scope in his intermediate 
and lon:cr-term needs by supply- 
ing fun’; to him over and above 


By C. S. SARGENT, JR. 
> President, William Iselin & Co., Inc. 

DESPITE the unique advantages that factoring brings to man- 
ufacturers who employ it, the cost of factoring on a per dollar per 
day basis is fully competitive with the cost of financing in any other 
segment of the money market. To figure the cost of factoring 
meaningfully, the potential user must 


keep clearly in mind 
the amount of the receivables 
purchased. These funds, usually 
used to meet seasonal needs for 
building inventories, are ad- 
vanced against projected sales 
which are credited against the 
advances when the orders are 
shipped. These advances, se- 
cured or unsecured according to 
individual circumstances, are 
made without maturity date but 
the client recognizes them as 
seasonal accommodations. 

In figuring the cost of factor- 
ing, the calculations must start 
with gross and proceed to net. 
Gross factoring charges consist 
solely of the following: 

e Interest for use of the fac- 
tors money. This is charged 
only on money that the client 
actually uses on a daily basis 
with no balances required; the 
actual cost of this money is 
thoroughly in line with the cost 
of borrowing from a bank, al- 
though factoring gives the user 
a flexibility far beyond anything 


are brought about by poor in- 
ventory controls than almost any 
other single cause. The ability to 
gauge the market and when to 
cut off production is vital. Many 
manufacturers follow a set for- 
mula of putting in stock a cer- 
tain fixed percentage above their 
original orders. Then, if reorders 
fail to materialize due to cus- 
tomers’ buying on a_hand-to- 
mouth basis, they are faced with 
the problem of how to dispose of 
this excess stock. “The first loss 
is the best loss” is still an apt 
rule. The wise manufacturer 
keeps uppermost in his mind 
the cyclical nature of the knit- 
wear business, makes allow- 
ances for a late starting season, 
and estimates closely when to 
shut down the mill at the end 
of the season. The ideal wind- 
up, of course, is to be clean at 
the end of each year and start 
the next season free to buy fresh 
and current yarn. 

While we at Meinhard do not 


pretend to have a ready answer 
to all questions, we do have the 
background facts and figures to 
enable us to give sound guid- 
ance, which we willingly do to 
help our clients grow and make 
greater profits. Many of our 
knitwear friends who started in 
a very small way have had a 
phenomenal growth in the past 
decade. 

In the typical family business, 
although technically there is a 
board of directors, how often do 
these directors meet? And are 
they in a position to give capable 
advice? All too frequently the 
tremendously hard - working 
manufacturer puts in a 12 to 14 
hour day—day after day in sea- 
son—and is therefore too close 
to his everyday problems. Many 
times the factor, as an impartial 
observer, and acting as a sound- 
ing board, can help channel this 
expenditure of energy along a 
profitable path. 


vailable’ from other means of 
financing. 

e A service charge or commis- 
sion. This is a mutually-de- 
termined percentage of the cli- 
ent’s net sales, negotiated in the 
light of his particular situation 
—his volume, the class of trade 
sold, the risk involved, the 
amount of clerical work the ac- 
count represents. 

To arrive at the net cost of 
factoring, there are many im- 
portant offsets that must be fig- 
ured. One of the most significant 
of these is the substantial ex- 
pense of carrying idle cash, an 
expense that cannot possibly 
arise under factoring but is prac- 
tically inescapable under other 
methods of financing. 

Every businessman knows 
how essential it is to make a cash 
flow projection and yet how dif- 
ficult to project cash needs ex- 
actly. The prudent man _ will 
budget a margin of safety, which 
means he will have cash balances 
on which he will have to pay a 
cost although they are not em- 
ployed productively. 

The factored company, how- 
ever, can draw down the pro- 
ceeds of a sale immediately or 
lease them with the factor until 
the due date; the factor charges 


| When Figuring Factoring Costs, Figure Advantages, Too 


interest only for the funds the 
client withdraws before the due 
date. Thus the client has a 100 
per cent demand privilege on the 
money due him eventually but 
pays interest only on funds used 
from day to day before maturity. 

Further, when sales have ma- 
tured and the client does not re- 
quire the proceeds, most repu- 
table factors will let him leave 
the money on demand and will 
pay him interest on it at least 
equal to the savings bank in- 
terest on time deposits. In short, 
he enjoys a unique advantage 
of receiving day by day interest 
on unused cash balances instead 
of paying interest on them. 

The factored firm not only is 
completely protected against 
losses due to bad debts but saves 
all the expenses normally in- 
volved in handling the credit 
function—agency expenses, col- 
lection costs, office space re- 
quirements, clerical salaries, sup- 
plies, postage, telephone and tel- 
egraph tolls, and the like. 

Then there are the consider- 
able benefits that arise from an 
association with a strong, estab- 
lished factoring organization. 
The services of its large depart- 
ment of credit specialists, ex- 

(Continued on Page 19) 
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capacity to produce more mer- 
chandise and the ability to sell 
it, he could not go ahead for 
lack of working capital. 

He still went along on the old 
theory, that if he made a good 
product, had a well organized 
selling force, capable manage- 
ment, and a good mark-up on 
his merchandise, he had every- 
thing that was necessary for a 
successful business. 

Suddenly there was a rude 


awakening, for these very in- 
gredients so necessary for suc- 
cess, had jeopardized his busi- 
ness. He did not realize that as 
his business expanded his work- 
ing capital diminished. 

He now finds that despite the 
fact that his merchandise is in 
great demand and his sales are 
rapidly increasing, he finds it 
difficult to meet his weekly pay- 
rolls, and is unable to pay for his 
merchandise as the bills become 
due, in this way he is adversely 
affecting his credit standing with 
his suppliers. 

Furthermore he dare not take 
on additional business because 
he knows that the more business 
he will do, the more involved his 
financial condition will become, 
so he suddenly realized that his 
entire working capital was 
frozen. It was tied up in accounts 
receivable. 

He recognized the fact that 
while within the past few years 
he had modernized his entire 
production facilities, in order to 
improve his product, he still went 
along financing his business in 
the old fashioned way. He 
waited until his customers paid 
their bills, in order to get the 
cash so that he could continue 
operations. 

He is now convinced that 
money is the most important 
working tool for the productive 
power of his business. He must 
do one of two things to get that 
money. He must either get a new 
partner with additional capital 
or go to a factor. 


Now let us see which is the 


By LOUIS ROTHSTEIN 5 
President, New York Factors, Inc. 

WITHIN the past few years a silent revolution has shaken the 
American businessman, as he suddenly became conscious of the 
fact that new methods of financing had to be found if his business 
was to succeed. What brought about this sudden change in his 
thinking? He became aware of the fact that while he had the 


lesser of these two eviis. If a 
new partner is admitted he not 
only gives away half of his prof- 
its, but also has interference in 
the operations of the business 
and with it all oftimes there is 
a limit as to the amount of 
money available for expansion. 

Now let us compare this new 
partnership arrangement to the 
benefits to be derived from a 
factoring setup. One important 
thing to remember is that a fac- 
tor does not share in the profits 
of the business, nor does he in 
any way interfere with the man- 
agement in its operations. 

Growing Pains 

At the outset let me say, that 
there seems to be a mistaken no- 
tion among some businessmen 
that factoring is a sign of weak- 
ness. It is quite the contrary, for 
factoring is a sign of growing 
pains. 

Those businessmen whose 
knowledge of factoring is limited 
must be given to understand that 
the factoring of accounts receiv- 
able does not in any way de- 
plete the assets of the business, 
it merely substitutes liquid as- 
sets for assets temporarily frozen 
on the books. Money in the bank 
is the greatest productive power 
of any business. 

Thus factoring in its simplest 
terms can be described as the 
conversion of frozen assets into 
liquid cash, and the primary 
function of a factor is to supply 
this working capital to an ex- 
panding business which cannot 
meet the demand for its product 
due to its limited working 
capital. 

We are living in a rapidly 
changing world and our methods 
of doing business must change 
if we are to survive. One of the 
many reasons why men fail in 
business is their aversion to try- 
ing anything new. 

Factoring confers the follow- 
ing benefits: 

1. Makes available a perma- 


nent and continuous source of 
cash for working capital on a 
flexible basis, regardless of tight 
money conditions. 

2. Improves the efficiency of 
the entire organization by its 
ability to operate the plant at 
capacity, and enables the man- 
agement to intelligently budget 
its operation, since ample funds 
are available at all times. 

3. It is the means of putting 
the business on a cash basis, 
eliminating credit losses and the 
many problems it creates. 

4. Enables a manufacturer to 
get cash when he needs it most, 
at the peak of his operations, 
and opens the door to greater 
business opportunities. 

5. Helps you to take advan- 
tage of profitable opportunities 
requiring immediate cash. 

6. Permits you to extend 
larger lines of credit and longer 
terms of sale to your customers, 
than you could extend if you 
had to carry the entire burden 
yourself. 

7. Reduces the fixed expenses 
involved in credit checking, col- 
lection, bookkeeping and other 
miscellaneous expenses neces- 
sary for the operation and main- 
tainance of an office, and helps 
to reduce overhead in general 
by the increase of sales, for as 
volume increases, overhead di- 
minishes. 

8. Stimulates turnover and in- 
creases efficiency by enabling 
the management to devote all of 
its time and attention to pro- 
duction and sales, which is the 
profit producing end of the 
business. 

9. It has proven to be of 
great value in solving the fi- 
nancial problems of the business- 
man who is being squeezed be- 
tween tight money, taxes and 
high operating costs on the one 
hand and slower paying cus- 
tomers on the other. 

By these benefits you can ap- 
preciate that factoring is sound 
in principle and constructive in 
practice. It is the modern way 
of financing a business. It has 
proven its value by the fact that 
the volume of factoring has 
grown in the last 10 years from 
4% to 10 billion dollars. 


Factoring has played such 


Working Capital Can Be Built Up Through Factoring 


important part in the success of 
sO many businessmen that it 
must be given a fair trial by 
every progressive businessman. 
For while factoring is something 
new to the ready-to-wear indus- 
try, it has successfully served the 
textile trade for over 100 years. 
It has proven that dynamic 
growth and factoring go hand in 
hand. 
Cash Flow 

In a long run, factoring sup- 
plies the circulating capital so 
necessary for a healthy business. 
Cash is the lifeblood of every 
business, and when it flows freely 


through its normal channels 
which is . . . from cash to mer- 
chandise, to labor, to accounts 


receivable then back to cash, the 
business is in a healthy condi- 
tion. But should there be any 
interruption in the normal flow 
of this circulating blood stream, 
then the business becomes slug- 
gish and collapses. For a growing 
business needs the constant 
nourishment of working capital 
to keep pace with its expansion. 

Every successful businessman 
knows that it is impossible to 
build a really sound business 
unless there is a strong founda- 
tion of adequate working capital. 
Factoring lays this foundation 
for you. 

Maximum Productivity 

Today more than ever every 
businessman is aware of the fact 
that he must obtain the maxi- 
mum of productivity from every 
phase of his business. He knows 
that competition does not make 
any allowances for non-produc- 
tive employees or non-productive 
money. Dollars lying dormant in 
accounts receivable are just as 
much of a handicap to a busi- 
ness, as a salesman spending his 
time in the lobby of the hotel 
instead of calling on his cus- 
tomers. 

The most logical way for any 
businessman to judge a new un- 
dertaking is by the experience 
of others in his industry. Those 
in his industry who have used 
factoring, have found that it has 
accelerated their production, in- 
creased their sales, eliminated 
their credit losses and done away 
with their collection problems. 
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Assistant Vice President, 


Pfor the growth of the factoring 
industry. Furthermore, a chain 
reaction has occurred — the 
awareness that many well re- 
sarded manufacturers are now 
being factored has had the effect 
of breaking down resistance of 
many others, who at one time 
considered this a sign of financial 
weakness. Only occasionally to- 
day in the textile industry does 
a factor encounter much reluct- 
ance to the notification aspect 
of his service. At one time this 
was par for the course. 

The historical roots of factor- 
ing are in the textile industry. 
A number of other industries, 
however, have not as yet ac- 
cepted, on so broad a scale, 
| notification to customers of the 

sale of a receivable. As a result, 
> non-notification factoring has 

been developed. It is, in effect, 
a combination of credit insur- 
ance and commercial financing. 
The factor passes on the credit 
of his client’s customers and ad- 
vances funds against sales, but 
does not perform the valuable 
function of ledgering and collect- 
ing the receivables. 

Where industries, such as 
knitted outerwear, are subject to 
heavy seasonal swings, funds are 
often required in advance of the 
shipping season to aid in build- 
ing up inventories. At such times 
accounts receivable are usually 
at the low ebb and over-advance 
(funds advanced over and above 
sales) are needed to satisfy the 
cash needs of the business. These 
over-advances may be either un- 

secured or secured and will de- 
pend largely on the financial 
strength of the borrowing client. 
While it may be possible to ob- 
‘ain seasonal datings on yarn, 
labor, contractors and selling 
and administrative expenses must 
be paid with ready funds. The 
profit squeeze of today demands 


that a be operated effi- 
ciently---and as continuously as 
is feasib'c in order to keep indi- 
rect co: s at a minimum. The 


By JOSEPH O. BARLOW | 

rextile Banking Company, Inc. 
COMPETITIVE conditions of today are causing more and more 

companies to take a closer look at their approach to credits, col- 

lections and accounts receivable. Increased requests for datings 

from customers, slower collections, and many business failures 

are signs of the times. This economic climate has proven favorable 


financial aid made available to 
deserving management of fac- 
tors’ clients permit such type of 
efficient plant operation. 

Today’s rapid style changes 
frequently require additions of 
machinery. So does the necessity 
of increasing output and lower- 
ing costs. Breakdown points find 
a way of creeping upward and 
more sales volume requires more 
working funds. While factors 
generally view their function as 
one of supplying short term 
funds to industry, today their 
help is available for acquiring 
machinery and chattel mortgages 
of up to three years are not 
uncommon. 

Perhaps one of the greatest 
drawbacks to factoring is an in- 
complete understanding of its 
function in the economic arena. 
A reader of this article may have 
some inherent prejudices against 
factoring. The same reader may 
well carry in his wallet a Diner’s 
Club or American’ Express 
credit card—and be favorably 
impressed with the services per- 
formed by these companies. He 
may also be completely oblivious 
of the fact that purely and simply 
what they perform is a type of 
factoring service for retail and 
service establishments. Consider 
how their function parallels that 
of a notification factoring ar- 
rangement. 

1. They have pre-checked the 
credit of the receivables they 
purchased and take the risk of 
credit loss, i.e. cardholder mem- 
bers. 

2. Payment is made to Diner’s 
Club for merchandise, meals, 
services, etc. purchased from any 
of their clients, the restaurants, 
florists, etc.—not the retail 
outlet. 

3. The purchasing customer 
pays on a monthly billing ar- 
rangement instead of paying 
cash. This permits the retail out- 
let to grant terms and presum- 
ably increase sales volume. 


4. Diner’s Club, etc. does all 
the accounts receivable book- 
keeping and collections, elim- 
inating a large workload which 
the retail establishment would 
otherwise incur. 

5. The retail establishment 
sends the sales checks to Diner’s 
Club, etc. who promptly pays 
the amount, less their charges. 

6. Diner’s Club, etc. are com- 
pensated for their work by a fee 
which is a fixed percentage of 
the sales check. 

The above is almost a classi- 
cal replica of a factoring trans- 
action. It might be noted that 
Chase Manhattan and many 
other banks today are perform- 
ing the same type service for re- 
tailers and consumers as does 
the factor for his manufacturing 
client and the client’s retail con- 
sumers. Because of such uni- 
versal exposure to notification, 
it is to be expected that this 
type of factoring will continue 
and expand its dynamic growth. 

You may ask, “Why does 
a company factor?” No doubt 
there are many reasons. Let’s 
examine a few. The most likely 
prospect is a well managed fast 
growing company. The tax cli- 
mate today makes it difficult for 
such companies to retain suffi- 
cient earnings to support a rapid 
growth. Working capital gen- 
erally bears a relationship to 
sales. One of the components 
of working capital is accounts 
receivable. Though often called 
a liquid asset such is not quite 
the case. The greater the ship- 
ments, the larger the receivables 
and so on. It is even possible 
for a company to strangle on its 
own growth. Enter the factor, 
who says “I will purchase all 
of your credit checked sales upon 
shipment of the merchandise and 
pay you cash—even though your 
customer is not going to pay for 
30 days or more. You can oper- 
ate like Korvette’s—Woolworth, 
etc.—for cash. There is no ceil- 
ing on your growth—only your 
ability to generate sales and pro- 
duce merchandise that will be 
acceptable to your customers.” 
By transferring the credit and 
collection function to the factor, 
as the company grows it elim- 
inates all the problems attendant 


ld-Line And Non-Notification Factoring Valuable Aids 


to operating this department. By 
turning the receivables into cash 
purchase discounts may be 
earned, favorable raw material 
purchases made, and smooth fi- 
nancial sailing made possible. 

Circumstances arise in a busi- 
ness wherein death of a princi- 
pal, desire to retire and sell in- 
terest and the like cause a need 
for funds. Generally such funds 
are not in the company bank 
account for that purpose. The 
solution may well lie in turning 
the reecivables into cash through 
factoring. 

A somewhat similar situation 
might occur when a_ business 
seeks to acquire for cash another 
company. The receivables of 
either or both companies repre- 
sent a source of potential cash 
that could provide the necessary 
funds for the acquisition. 

In the knitgoods industry, 
many firms employ contractors 
for all or part of their produc- 
tion. In so doing they have a 
known cost of manufacture. 
Many companies today employ 
factors along the same lines of 
reasoning. They have a known 
credit and collection cost. No 
one large credit loss can impair 
the capital of the business. And 
the ability to consult freely with 
the executive of the factoring 
company and benefit by their 
wide experience can often be 
extremely profitable. While an 
intangible item, it is often one 
of the most valued services the 
factor renders—and it makes 
available to the management 
team financial know-how so 
vitally necessary today. 

Where the average invoice is 
very small—perhaps $50 or un- 
der—or where the total volume 
is down with a limited number 
of customers, non-notification 
factoring may prove more desir- 
able. In these cases it may be 
more feasible for the client to 
continue to retain the ledgering 
and collection function while en- 
joying the credit protection pro- 
vided by the factor. As in noti- 
fication factoring, the factor pur- 
chases the receivable. This is not 
to be confused with commercial 
financing wherein accounts re- 
ceivable are pledged for loans— 

(Continued on Page 19) 
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Nat and Reuben 
Galston 


Co-owners of Wonderkmit Corp. Cre 
and makers of distinguished knitwear. 
New York, N. Y. Mills at Galax, Virgé 


*6We recognize the part 


played by the factoring 
of our accounts in the development of our 


business. 


“We feel that a contributing force to our TBC credit and financial services ( 
dynamic growth in the knit sportswear field are available in many fields of 
industry. They are most effective for 

manufacturers with annual sales 

approach to our business problems. They have of $500,000 and over. One of our | 


has been TBC’s warm and understanding 


consistently gone beyond the accustomed im- officers will give prompt attention ; 
to any inquiry, either by letter or 
personal exchange that characterizes so many 
factor relationships. We have found in TBC { 


a friend who encourages us to move ahead, 
who takes a sincere interest in our problems 


ays Write for our 


and whose imaginative scope encompasses phy heen 


many of our future plans.99 
| 
TEX TILE BANKING COMPANY 


_ 55 Madison Ave., Dept. KO, New York 10, N. Y. 


SUBSIDIARIES: T.B.C. Associates, Inc., New York 
Southwest Texbanc, Inc., St. Louis 
Pacific Texbanc, Inc., Los Angeles 
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Factor Can Help Manufacturer Expand His Sales’ 


By WALTER M. KELLY > 
President, Commercial Factors Corgerntion 
IT HAS often been said that “there’s a lot more to factoring than 
money.” ’ This truism is applicable in a very special way to the fast- 
moving and highly competitive knitted outerwear field. What should 
you, as a knitted outerwear manufacturer, expect of your factor? 
Obvious!y you should be able to count on a sound financing plan 


that will provide money when 
you need it—for maintaining 
production during seasonal 
peaks, for supporting inventory, 
for taking advantage of cash 
discounts, for replacing obsolete 
and inefficient equipment, and 
for the many other situations 
that require cash in hand rather 
than cash tied up in accounts 
receivable or in inventory. 

You should expect your fac- 
tor to formulate a plan that will 


enable you to get maximum 
mileage out of your working 
capital, the lifeblood of your 


business, by releasing as much 
of this capital as possible for 
profit-making operations. You 
should have complete confidence 
in your factor’s skill in approv- 
ing credits and handling collec- 
tions. You should rely on your 
factor for maximum protection 
against credit losses. 

These are the traditional basic 
services that are universally ex- 
pected of factors. Admittedly, 
they are highly valuable services. 
Frequently they can provide that 
certain plus that gives a fac- 
tored manufacturer a sharp com- 
petitive edge over his non-fac- 
tored rival; more often than not, 
they are essential to the outer- 
wear Or swimwear manufacturer 
who hopes to keep on operating 
at a profit as he expands his 
sales. But they by no means 
represent the full broad spectrum 
of sales-building services that 
the modern factor is equipped 
to offer. 


The Sales Function 


The function of the factor in 
today’s rapidly changing busi- 
ness climate goes far beyond his 
traditional role as specialist in 
the area of financial and credit 
services. In the very best sense 
of the word, he must also be a 
salesman—a merchandising and 
marketing expert whose highly 
developed skills and _ profes- 
sional know-how in the field of 
counseling and market 


research are available to clients 
for the asking. 

It should be readily apparent 
that increasing a client’s sales, 
on a sound and realistic basis, 
is good business for the factor 
as well as for the client. This 
responsibility presupposes an 
intimate knowledge of the cli- 
ent’s markets and a high degree 
of rapport with the client’s pres- 
ent and prospective customers. 

It is in the factor’s own in- 
terest to maintain a cordial re- 
lationship with his client’s cus- 
tomers. Chances are that he 
knows many of them by their 
first names, and he probably un- 
derstands their requirements 
concerning credit, datings and 
the like as well as he under- 
stands their balance sheets. 

Uniquely Qualified 

The factor is uniquely quali- 
fied to decide if a customer is 
entitled to more credit on more 
liberal terms so he can buy 
more of the client’s products. Of 
major significance to the growth 
minded knitwear firm is the 
likelihood that the factor’s deci- 
sions in this area may very well 
be more liberal than those of an 
unfactored manufacturer who 
must rely on his own limited 
facilities for evaluating the 
credit-worthiness of his custom- 
ers and who lacks the financial 
resources to assume jumbo risks. 
What’s more, the factor is nor- 
mally in a much better position 
to work things out with a good 
customer who may be confronted 
with a temporary emergency of 
some sort. The factor wants 
your customers to be happy, 
satisfied and solvent, so they 
will be willing — and able — to 
buy more of your goods. 

Wider Markets 

Your factor is also interested 
in helping you find new and bet- 
ter customers and new and larger 
markets. This is one function 
that enjoys high priority among 
the varied services we at Com- 


mercial Factors Corporation 
provide for many of our estab- 
lished clients in the knitted out- 
erwear trade. In order to help 
our clients realize their maxi- 
mum sales potential, we main- 
tain a special department de- 
voted to sales analysis and 
market research. Its market 
counseling services are available 
to our factoring clients at no 
added cost. One reason for this 
department’s existence is to 
show clients, who desire such 
counsel, how to improve their 
sales figures. How can it help 
you? 

Let’s assume that you are a 
manufacturer of outerwear jack- 
ets and that your customers rep- 
resent several different kinds of 
outlets in widely separated loca- 
tions. You sell to specialty shops, 
discount houses, traditional de- 
partment stores, apparel chains 
and cruise shops, among others. 
Some of your customers are 
located in large metropolitan 
centers, some are resort 
towns, some are in older down- 
town sections and some in sub- 
urban shopping centers; some 
cater to factory workers, some 
to middle-income suburbanites 
and some to the college trade. 
You have customers in such 
widely varied socio-economic 
environments as those _repre- 
sented by Boston, Pittsburgh, 
Kokomo, Los Angeles and 
Miami. 

How much do you know 
about the true potential of each 
of these markets of yours? 
Chances are your chief sources 
of information are fragmentary 
reports from field representa- 
tives and outside salesmen who 
are rarely free of emotionally 
colored bias, no matter how hard 
they may try to be truthful and 
objective. 

A Good, Hard Look 


So you will want to take a 
good, hard look at your sales 
figures and ask yourself if you 
are getting all the business in 
each of these markets that you 
should be getting. You will want 
to ask yourself if you are pin- 
pointing your sales and promo- 
tional efforts at the spots where 
theyll do the most good or just 
scattering them broadside and 


trusting blindly to luck. 

Are your salesmen trained to 
serve all the types of outlets in 
their territories that might be 
good customers or are they los- 
ing potential business by default? 
Are your warehouse facilities 
strategically placed so you can 
guarantee prompt delivery to 
prime customers in what should 
be your major market areas? 
Or are slow deliveries irritating 
your customers and costing you 
sales? 

Analysis Needed 

These are some but by no 
means all of the questions that 
professional market counseling 
can answer with the aid of tech- 
niques that substitute scientifi- 
cally proven methods of analysis 
for guesswork. Once such an 
analysis has been made, you'll 
know exactly where you stand— 
how you stack up against the 
industry norm and your compe- 
tition. And what’s even more 
important, you'll have a much 
clearer concept of where you 
should be going and what you 
have to do to get there. 

In today’s jet-propelled econ- 
omy, the knitted outerwear firm 
that seems just to be holding its 
own is really slipping back- 
wards. Record disposable in- 
come, a growing population, 
longer vacations, shorter work 
weeks and a strong interest on 
the part of millions of Ameri- 
cans in outdoor recreation point 
to an expanding market for 
casual attire of all kinds. Sound 
financing combined with sound 
market counseling can help you 
get your rightful share of this 
huge and growing market—and 
you should expect your factor to 
be able to provide both. 


Crompton-Richmond 
Leases Out Offices 


Crompton - Richmond Co., 
Inc., factors and manufacturers 
of textile fabrics, has leased the 
21,000 square foot eighth floor 
of 111 West 40th Street. The 
rentals total $1,500,000. 

The 34-story tower is now 99 
per cent rented, largely to lead- 
ing firms in the textile field, in- 
cluding Cone Mills, Inc., Indian 
Head Mills, Inc., and Iselin- 
Jefferson Company, Inc. 
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Mill Factors Corp., 380 Park Ave. South, New York 10, N.Y. 


Please send New Free Book.iet “Toward More Profitable 
Operations”, a basic story on modern financial services. 


STaATE__ 


MORE 
‘PROFITABLE 


OPERATIONS 


When patient planning seems to result only in 
painful plodding, stop a minute to consider whether 
there isn’t a better way. 


For your business, ““Toward More Profitable Operations” 
may well be a fresh approach to the problems 
of financial and business management. 


We've published a little booklet with this title, yours 

on request, and you're likely to find it the most 

stimulating reading you’ve encountered in years. It. tells 

you the many modern ways of meeting accounts : 
receivable, business and factory needs, and it’s authoritative 
— because cash is the business of Mill Factors. 


Better still, one of our executives will be glad to meet 
with you at your office, without obligation of course, 
_ and discuss with you our many services. Simply call 
us to set up an appointment at your convenience. 


MILL FACTORS 


CORPORATION 
380 Park Avenue South 
New York 10, N. Y. « LExington 2-9340 
CHICAGO + NEW YORK + MIAMI 
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Combating Machinery Obsolescence Through Leasing 


By HARVEY M. KELSEY, JR. 
Vice President, Talcott Leasing Corp. 


In most American industry, 


including the knitted outerwear 


trade, competition has increased to the point where manufacturers 
must upgrade and modernize their plants and equipment to stay 
in business. The actual dollar volume of new equipment needed 
«9 modernize plants, cut labor costs and produce quality products 


in the garment industry has not 
been determined. However, a re- 
cent survey in the steel fabri- 
cating field shows that $20 bil- 
lion worth of new equipment is 
needed in that industry. It can 
be assumed the need in the 
knitting trades is a multi-million 
dollar figure as well. 

Many established factoring 
and financing sources, such as 
Talcott, that have been close 
to the knitting industry for many 
years are particularly aware, not 
only of the equipment changes 


) that have taken place in the past, 


but of equipment needs to meet 
today’s market. 

The appearance of more effi- 
cient machines on the market, 
such as the Morat double knit- 
ting machine, requires that man- 
ufacturers re-evaluate their entire 
profit picture to enable them to 
obtain the necessary equipment. 

However, it is not necessary 
to use working capital, which 
should be used profitably to 
carry inventory and meet every 
day sales needs, for the acquisi- 
tion of needed new machinery. 
Management in the knitting in- 
dustry, as in other fields using 
production equipment, are find- 
ing that such equipment may 
be acquired through installment 
term, or so called industrial time 
sales financing; or, possibly 
more advantageously, through 
the new equipment leasing plan. 

Most mills and manufacturers 
in the garment industry already 
know about old-line factoring 
as a Way to protect sales credit 
and raise capital. They are also 
familiar with non-notification 
factoring, another fairly recent 
innovation, pioneered by James 
Talcott, Inc., and they are learn- 
ing about commercial financing 
and its many ramifications. But 
equipment leasing and time 
sales financing are relatively new 
lerritories for many of them. 


_ Just what are equipment leas- 
ing and time sales financing—in- 
Stallmen' term purchases—and 
how can they help you? 


pe 


Let us assume that a manufac- 
turer needs 50 new knitting ma- 
chines but doesn’t have the 
necessary funds on hand for an 
outright purchase. In the past he 
had two alternatives: raise the 
money somehow; or make-do 
with the old machines. 

Now he has two more choices. 
He can rent the machines; that 
is get them on an equipment 
leasing plan. Or he can buy them 
on an installment sales financing 
plan. 

The primary reason by a man- 
ufacturer may want to lease new, 
modern, competitive equipment, 
or buy it on a time sales financ- 
ing plan is, of course, to con- 
serve working capital outlay 
while upgrading fixed assets. 
These plans also conserve work- 
ing capital because the machines 
will, through their usage, gene- 
rate the funds to pay for them- 
selves over the term of the fi- 
nancing arrangement. 

Let’s look at the equipment 
leasing plan and its advantages 
as found in Talcott Leasing 
Corp. One advantage is that the 
manufacturer acquires use of 
brand new production equip- 
ment—the exact machine and 
model he specifies from the man- 
ufacturer of his choice. He has 
no original new cash outlay for 
fixed assets, and no large down 
payment is required, again con- 
serving cash. As the machines 
are put into operation they pro- 
duce the income needed to pay 
the monthly lease rental due. 


Second, since the equipment 
is leased and not owned, is does 
not appear on the manufac- 
turer’s balance sheet as a fixed 
asset, nor is current liability af- 
fected. At the time of acquisi- 
tion, cash is not withdrawn from 
current assets, as it would be 
in a straight payment transac- 
tion, thus leaving the working 
capital position unimpaired. 
Leasing arrangements of this sort 
are fully understood by banking 
sources and will generally not 


affect banking or financial or 
factoring relations, as they ex- 
isted prior to the lease transac- 
tion. 

Finally, with a leasing plan 
the manufacturer has four alter- 
natives to choose from at the end 
of the leasing period. 

1. He can return the equip- 
ment to the lessor and terminate 
the arrangement. 

2. Return the old equipment 
and start a new lease plan with 
newer equipment. This can be 
of special advantage in such in- 
dustries as knitting where equip- 
ment becomes obsolete rapidly 
through technological advances. 

3. Make arrangements to con- 
tinue the lease plan at a greatly 
reduced rental, indefinitely, or 

4. Purchase the equipment 
outright at a small percentage 
of the original cost. 

This is basically all there is 
to equipment leasing. It is a 
simple and practical way of ob- 
taining needed production ma- 
chinery when cash position must 
be protected and competitive or 
growth requirements demand 
new and efficient equipment. 
Leasing can be used to acquire 
the use of any durable produc- 
tion equipment. 

The second way a garment 
manufacturer can obtain needed 
new equipment without a large 
capital outlay is with a time sales 
financing plan. This plan allows 
a company to buy equipment on 
an installment basis and again 
avoid large cash expenditures. 
Time sales financing can apply 
to the acquisition of both new 
and used equipment; whereas 
leasing is conventionally looked 
upon as a method of acquisition 
of new equipment. 

Here’s how it works. When 
a mill or manufacturer wants 
to purchase new equipment he 
applies to a commercial finance 
company, such as Talcott, and 
presents his needs and position. 
The finance company, after 
credit investigation, sets the 
terms of the time sales financing 
agreement. 

For most income-producing 
equipment, conditional sales 
terms are generally extended 
over a three to five year period. 


Occasionally some terms extend 
beyond five years. The manufac- 
turer is usually required to make 
a down payment of from 10 to 
20 per cent of the cash selling 
price as equity in his term pur- 
chase and as a cushion against 
possible default. It is an er- 
roneous assumption that, merely 
by substituting a leasing transac- 
tion for a time sales finance plan, 
the need for down payment will 
disappear. Down payment must 
be judged in relation to the 
equipment and the credit strength 
of the mill. 

When the manufacturer is 
ready to buy his machinery he 
informs his industrial finance 
company of the name of the 
manufacturer or dealer selling 
the equipment and the terms he 
would like to be considered. 
The finance company will then, 
if the terms are agreeable, no- 
tify the equipment dealer of its 
willingness to buy the resulting 
sales contract, with or without 
recourse for credit. The finance 
company usually prepares the 
contracts and notes required. 

When the dealer receives word 
from the finance company to go 
ahead he completes the sales 
documents, delivers the specified 
equipment and drafts, with com- 
plete documents against the fi- 
nance institution who then pays 
the manufacturer or dealer the 
net purchase price and collects 
over the term of the contract 
from the buyer. 

The advantages of time sales 
financing are apparent. The 
equipment manufacturer or 
dealer gets his money immedi- 
ately and has no collection or 
bookkeeping problems. For all 
practical purposes he has made 
a cash sale. 

The buyer of the equipment 
berefits because time sales fi- 
nancing lengthens payments per 
dollar of purchase. And the buy- 
er’s use of the equipment pro- 
duces the revenue needed to li- 
quidate the obligation. 

While many Talcott factoring 
or commercial finance clients, 
who are in the mill or manu- 
facturing fields, utilize Talcott’s 
leasing or time equipment pur- 
(Continued on Page 19) 
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Factoring And Mill Financing Review 


| Factors Eliminate Credit Hazards, Keep Capital Working 


By JACQUES COLEMAN : 
Coleman & Company 
A BANK would not think of installing a floor of knitting machine 
or dyeing vats, yet today many knit goods manufacturers have 
a lot of equipment and personnel which have nothing to do with 


nroduction or sales. The three-headed monster of credit checking, 


prompt payments and bookkeeping, and the constant spectre of 
credit losses have come between 
the manufacturer and his ability affluent economy, have become 


to concentrate on his main ob- 
jective—more profitable sales. 
An unskilled craftsman who uses 
a lathe or a drill press runs the 
risk of a broken or severed limb 
—or even worse. Capital, too, 
is a tool which if misused can 
cause severe damage. Factors 
are specialists in the supply and 
use of capital. They relieve the 
untrained of the hazards of ex- 
panding credit and of keeping 
the capital of a business working 
100 per cent of the time. 

Factoring is not new, 
its birth some 2500 years ago 
when Greece made Athenian 
shipowners rich by arranging 
trades with the East at no risk 
to the shipowners. It plays an 
especially vital role today in the 


growth and health of our econ- 

omy. The old line factor of 

New York yearly transacts busi- 

ness in the billions with manu- 

facturers, converters and jobbers 
a 


it had 


in not only knit goods but in 
many varied lines of business. 

What exactly does factoring 
do? It supplies the type of money 
business needs exactly when it 
is needed but without obligation 
to be repaid at a particular time, 
such as must be made to a 
bank, bond holders, or a new 
partner. Bank loans are due on 
a specified date —money ob- 
tained from a factor is self-li- 
quidating. 

Factors, like bankers, help 
manufacturers weather stormy 
years and make the best of good 
ones. The old line factor ad- 
vances funds against accounts 
receivable and assumes all of 
the credit risks on these ac- 
counts. When the account re- 
celvable is paid the factor is 


repaid; if the account receivable 
IS not paid, this is the factor’s 
Worry, not the worry of the man- 
ufacturer. Time is saved, and 
the worry and costly details of 
credit checking, collections and 
record |. ceping are eliminated. 
Why 


hould factoring, in this 


ce 


an important spur to the ad- 
vancement of commerce and in- 
dustry? The answer is, in our 
current automated and complex 
urbane society the operation of 
a successful business enterprise 
—especially one of medium size 
become more and more 
difficult and risky. In the de- 
pression years of the 1930s an- 
nual losses from failures ran 
from $300 million to $900 mil- 
lion. This year losses from fail- 
ures will exceed $850 million, 
and the total number of bank- 
ruptcies will exceed 14,000. 
Factoring eliminates these risks 
and hazards of doing business 
in the ’60s. 

For the knitgoods industry, 
factoring means that the prin- 
cipals of a business may con- 
centrate on earning a profit and 
increasing the profit from year 
to year. The businessman has 
more money available because 
the factor advances funds as 
soon as the company’s merchan- 
dise is shipped. This permits a 
company to obtain better prices 
for its merchandise and does 
away with the necessity of sell- 
ing on short terms; factoring 
permits shopping around for the 
best prices on purchases and 
making these purchases wherever 
and whenever it is advantageous. 

Advanatge can be taken of 
discounts; payrolls can be met 
promptly at all times; more ma- 
terial can be put into work; 
inventories can be built up when 
necessary without the worry of 
tieing up too much capital; ad- 
ditional equipment can be pur- 
chased as needed either to re- 
place outmoded or worn out 
machinery or to expand its 
business. 

The factor’s main objective 
is to help a company make more 
money. A great many knitgoods 
manufacturers are taking advan- 
tage of this increased profit mak- 
ing potential by divesting them- 
selves of all worries and cares 


Wa losses whiecn ise. irom 
credit “checking, collections, 
bookkeeping and business fail- 
ures, allowing a factor to as- 
sume these responsibilities. This 
gives the manufacturer freedom 
to concentrate on styling, pro- 
duction and sales. In addition, 
there are special situations where 
a factor may be extremely 
helpful. 

For example: A company may 
wish to make purchases of raw 
materials beyond the amount of 
credit available to them; or, dur- 
ing a particularly active knit 
goods season, may require more 
merchandise in production than 
the capital of the manufacturer 
comfortably permits, or if funds 
are needed for the installation 
of new machine attachments or 
additional equipment, a_ factor 
can be extremely helpful in one 
or all of these profit producing 
situavions. 


most flexible yet de- 
vised to supply working capital. 
Its cost is a commission on the 
sales, which may be as low as 
a fraction of one per cent. This 
commission is charged for the 
assumption of credit risks, the 
ledgering and collection of the 
accounts, the maintaining of 
various other records, and neces- 
sary clerical details. The exact 
rate of commission is deter- 
mined by a number of consider- 
ations such as, volume of busi- 


ness, credit risks involved, and 
amount of clerical work re- 
quired. For money advanced 


prior to the maturity of the ac- 
counts receivable, factors charge 
interest at a rate generally de- 
termined by the New York 
prime bank rate. Properly used, 
factoring will more than pay for 


(Continued on Page 17) 


Factoring And Mill Financing Review 


Bank Of America On West Coast 
Offers Range Of Factoring Services 


By PEG HOPPIN MOOR 


SAN FRANCISCO, Calif.— 
Knitwear firms in California 
have ready access to a variety 
of financing methods through the 
Bank of America here and in 
Los Angeles. Factoring is one 
of the most important of these 
methods, according to Sinclair 
Moreno, assistant vice president, 
and David Beyer, head of the 
factoring division. 

Mr. Beyer and Mr. Moreno 
point out that factoring enables 
a firm official to borrow a great 
deal more money than would 
be available to him through reg- 
ular credit lines. Since the credit 
risk is based on the customers’ 
record, it also enables a new 
manufacturer, who has not es- 
tablished credit, to borrow on 
the basis of the retailers’ repu- 
tation. Some firms use it simply 
as a convenience in order to be 
relieved of the responsibility and 
cost involved in maintaining 
credit records and in investiga- 
tion. 

The bank maintains two sep- 
arate divisions for this function 
—the factoring divsion which 
covers the old-line traditional 


method, and accounts receivable 
financing, a term the bank uses 
for non-notification recourse fi- 


nancing. 
In the first plan, the bank 
buys the accounts receivable 


without recourse except for dis- 
putes such as those involving 
defective merchandise. The cus- 
tomers are notified of the ar- 
rangements and are advised to 
make payment directly to the 
bank. 

Before taking on a factoring 
account, the books of the com- 
pany applying are reviewed to 
determine that the firm is an 
acceptable risk. Applicants are 
required to furnish a list of their 
prime customers, together with 
the expected volume of each 
name so that this credit may be 
checked. 

The charge for this service at 
the Bank of America varies be- 
tween one and three-and-a-half 
per cent discount, depending on 
the average invoice size and 
amount of money used. 

Under accounts receivable fi- 


(Continued on Page 17) 
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Factorimg can help the knitted outerwear business 


Here is what 
John P. Maguire & Co, INC 
do 


you... 


— place at your disposal the seasoned judgment which our organization has 
acquired during many years of service to the textile industry. 


—meet your financial needs, whether large or small, in planning your cash 
requirements. 


— make available to you an additional source of working funds through the 
established procedures of commercial factoring by... 


|. improving the rate of capital turnover 
_ 2. assisting in the financing of seasonal fluctuations in volume . 
3. eliminating the non-productive, clerical workload 


4 increasing the net return on your invested capital 


Factoring is today recognized as a profit-making 
function of modern business. Our service is at 


4 your disposal. 


JOHN P. MAGUIRE & COMPANY, INC. 


370 Park Avenue South, New York 16, N. Y. 
Murray Hill 3-414] 
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Factors Reduce 
Credit Risks 


(Continued from Page 15) 
itself in the increased profits 
which the use of this service 
produces. 

How should a knit goods man- 
wiacturer go about choosing a 
factor? The page and a half of 
listings in the telephone Red 
Book will not suffice. The factor 
and manufacturer are bound to- 
gether in an intimate relation- 
ship, much like the relationship 
between client and attorney or 
patient and physician. The knit 
goods manufacturer must make 
sure that the factoring company 
he employs is one who not only 
is dependable and flexible, but 
a concern which has a thorough 
knowledge and experience in the 
knit goods field. The knitter 
should be sure in choosing a 
factor that the principals of the 
factor will pay the closest atten- 
tion to the problems and affairs, 
and that his volume of business 
will be sufficiently large to he 
meaningful to the factor of his 
choice. 

There are times when a com- 


pany’s financial requirements 
can best be served through 
sources other than a factor. The 
experienced and reliable factor, 
after making a survey of the 
business, will advise the com- 
pany whether factoring will meet 
the company’s requirements. 

Today many businesses, in 
increasingly varied fields, have 
found that factoring is indeed 
the answer to increased sales, 
profits and financial stability. 
That is why we are witnessing 
the unprecedented growth of fac- 
toring in the last few years as 
well as the increased growth and 
health of these companies which 
have chosen factoring to improve 
their own sales and production 
picture. 

West Coast Bank Offers 
Factoring Services 
(Continued from Page 15) 
nancing, the accounts are as- 
signed to the bank. The assigner 
makes collections and remits 
daily. In the event of a customer 


default, the borrower assumes 
responsibility for unpaid in- 
voices. 


The bulk of accounts in this 


division are termed streamline 


since a detailed listing of ac- 
counts is not required. About 
seven or eight per cent are called 
standard referring to cases where 
individual invoices must be item- 
ized. With the exception of cases 
involving heavy concentrations, 
the borrower’s customers are not 
notified. The factor is concerned 
with concentration and, where it 
appears, wants to be sure the 
customer is a good risk. 

Depending on the volume, in- 
terest rates range from six to 
nine per cent annually for 
streamline, and eight to twelve 
per cent for standard. 

Mr. Moreno believes the se- 
lection of the best method for 
a business depends on the par- 
ticular problems involved. “For 
a small firm, factoring is ideal,” 
he says, “or for a larger one 
that wants to be relieved of the 
credit and collection responsi- 
bility.” Generally, he notes, the 
larger plants are under accounts 
receivable financing rather than 
the factoring division. 

California law requires that 
the announcement of the ac- 
counts receivable financing ar- 
rangement in the county seat 
where the company’s head office 


is located. This must be done 
in order for the bank to estab- 
lish a legal lien. 

Mr. Moreno, however, does 
not believe such publication has 
an adverse effect on the bor- 
rower’s relations with potential 
customers. Mentioning the tre- 
mendous volume of business 
done in this field by the bank, 
he points out that factoring and 
accounts receivable financing are 
generally accepted today as 
necessary at certain times in a 
firm’s life if it is to grow 
properly. 

“It is our aim,” he says, “to 
build up companies to the point 
where they can obtain their max- 
imum needs through an open line 
of unsecured credit. And we are 
doing just that every day.” 


J. Ralph Stump Named 
Area Agent For Iselin 

William Iselin & Company, 
Inc., factoring and commercial 
financing organization, has ap- 
pointed J. Ralph Stump, sales 
and marketing expert, as its new 
business representative in the 
Carolina-Virginia area. He will 
make his headquarters in Hick- 
ofy, NN. 


Designers and Creators of High Quality Sweaters and Sweater Shirts for Men 
DISTRIBUTED TO THE BETTER STORES BY SELECTED KNITWEAR SPECIALISTS 


WHY PAY TOO MUCH FOR TOO LITTLE 


The difference in cost between making a sweater well 
or making it poorly is surprisingly small. 
But the difference in skill necessary to produce a 
superior garment is great. 
Over a period of forty-eight years, our people have 

acquired this skill by constant effort and . 


encouragement to do a good job better. 


The Lion Knitting Mills Co. 7 


3256 West 25th Street . Cleveland, Ohio 
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KNITTED OUTERWEAR TIMES 


FACTORING 4 | 


“UNDER OWNERSHIP MANAGEMENT 
WE ARE 
FLEXIBLE IN OPERATION 
PROMPT IN DECISION 


REASONABLE IN CHARGES 


SHAPIRO BROS. 
FACTORS CORP. 


1441 BROADWAY 
NEW YORK 18, N. Y.. 
CHickering 4-5500 
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? Factoring Seen 
As Aid To Knitter 


(Continued from Page 9) 
where no service is rendered— 
and where the cost for money is 
|2 per cent or more per annum 
as compared to the 6 per cent 
charged by factors for antici- 
pating the maturity date of in- 
voice. 

We live in an age of special- 
ists. Medium sized organizations 
often cannot afford a staff of 
unique talent on a year round 
basis. They may have an ac- 
countant—but no internal audi- 
tor; an advertising agency but 
no advertising department; a 
consulting law firm but no house 
counsel. The use of factoring as 
a specialized credit and financial 
arm of your business is a profit 
tool that should be investigated. 


How To Figure 


Factoring Cost 
(Continued from Page 5) 
tending credit against the back- 
ground of a spread of risk far 
wider than any individual manu- 
facturer except the largest enjoy, 
have enabled many a client to 
ship thousands of dollars worth 
of business that prudence would 
have compelled him to turn 
down if acting on his own. It is 
difficult to put a dollar value 
on these benefits but they are 

substantial. 
A specific benefit of factoring 


on which the businessman can 
put a figure is ability to take his 
discounts. Forecasting his re- 
quirements accurately, selling in 
effect for cash, turning his re- 
ceivables as fast as he creates 
them, he gets himself into a po- 
sition to earn his discounts, and 
that gain alone will frequently 
go a long way toward paying 
for the cost of the financing. 

In exploring the various ave- 
nues of financing, pertinent ques- 
tions for a businessman to ask 
himself are: “Which ones, real- 
istically, are open to me?” 
“Which one brings me maximum 
profits?” “Which one gives me 
the greatest return on invested 
capital?” 

Neither factoring nor any 
other financing method is an end 
in itself but only a tool with 
which to earn a profit. It is not 
the cost of the financing that is 
the manufacturer’s major con- 
cern, but the effectiveness of 


the help it gives him to reach funds. 


— 


his goal. Profit-minded manufac- 
turers start their cost analysis 
with the goals they have set for 
themselves, then determine 
which of the methods realistically 
available to them enables them 
to achieve those goals with the 
greatest efficiency, economy, 
comfort and safety. 

Inherent in the use of factor- 
ing are maximum turnover of 
working capital, fullest utiliza- 
tion of invested capital, a revolv- 
ing fund of working capital that 
expands or contracts according 
to actual needs, a credit service 
that eliminates exposures but 
enhances sales, among other ad- 
vantages. It is these unique fea- 
tures that open the way to sales 
and profit goals that manufac- 
turers can reach by no other 
method of financing. 


Leasing Combats 
Machine Depletion 


(Continued from Page 13) 
chase plans, there is no require- 
ment that they be so defined. 
Any mill or manufacturer may 
apply for these services. 

Use of equipment leasing and 
time sales financing in the tex- 
tile and garment industry is def- 
initely growing. While the ma- 
chinery involved may be large 
or small, expensive or relatively 
low in cost, it is particularly 


suitable for equipment leasing © 


and time sales financing from the 
viewpoint of both the finance 
company and the garment man- 
ufacturer, provided the total 
time balance of the purchased 
units is a reasonable sum and 
the equipment durable and of 
good quality. 

These are only two methods 
by which a commercial finance 
company can help a manufac- 
turer get needed equipment. 
Some of the other ways in which 
commercial finance companies 
can help vigorous growth com- 
panies aside from old-line fac- 
toring and non-notification fac- 
toring are accounts receivable 
financing — sometimes called 
commercial financing—and cap- 
ital loans on equipment, inven- 
tory or other fixed assets. 

Each of these financing tools, 
used singly or in combination, 
can many times help a com- 
pany sustain a competitive po- 
sition and develop its research, 
design, production and admin- 
istrative resources by making 
available or releasing needed 
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Factoring May Be The Missing Link In 
Your Chain Of Successful Operation 


_ THERE IS NO 


If you are developing a fear 
complex about financial or 
credit problems. 


means relief from the squeeze between tight money, high 
taxes and high operating costs on one hand and slow 
paying customers on the other. 

means elimination of credit risks and financial worries. 


means freedom from collection and bookkeeping problems. 


means freedom of operation in production and sales. 


. means financial ability to compete in a changing economy. 


means increased sales volume without increased capital. 


means permanent flexible financing. 


ALL FACTORING MEANS PEACE OF MIND IN THE 


OPERATION OF YOUR BUSINESS 


SUBSTITUTE FOR EXPERIENCE 


Ow 


large, medium size and small manufac- 


turers and distributors in the knitted outerwear 


industry for many years. You can relax when our 


resources and experience are put at your disposal. _ 


1407 BROADWAY, NEW YORK 18, N. Y. 


—CHickering 4-7393 
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KNITTED OUTERWEAR TIMgs 


LEC cuts your business risks in half 


EVERY BUSINESS HAS TWO EXPOSURES--a merehandising risk and a credit risk. By factoring your accounts receivable you cut 


your business risks by 50° thus enabling you to be more enterprising in your merchandising efforts. The factor on the 
other hand not having a merehandising risk is in a position to be more liberal in his credit checking. It is a sharing of your 


business risks. 
LEC offers a comprehensive and flexible factoring service to mills, manufacturers. converters. jobbers. selling agents and 


importers. It is our objective to assist our clients in the sound and profitable development of their operations. through a liberal 


and sal sales- -minded ‘ redit chee king service and to provide them with adequate finances at reasonab le cost. 


4 Inquiries invited 


LOW ENSTE IN FINANC IAL COR PORATION 


140 Broadway, New York 18, N.Y. ¢ ONford 550000 
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Manchester Knitting Machinery Show 


Large Number Of Sweater -Strip Units Demonstrated 


By ‘CHARLES REICHMAN, 


Editor 


CIRCULAR sweater strip machines generated almost as much 
interest among visitors to the 1961 International Knitting Ma- 


chinery 


and Accessories Exhibition as the ostensibly more glam- 


orous double knit yardgoods machines previously reported on. 
§weater-strip knitting has always been a significant characteristic 


of knitted outerwear technology 
in Britain, but on the Continent 
it has not been as popular a 
production procedure because of 
the greater reliance on V-bed 
flat machines for certain types of 
sweaters and on cutting and 
sewing from tubular knit fabric 
for other types of garments. 

The establishment of the Com- 
mon Market, however, has had 
a marked impact upon the ex- 
isting methods of knit goods 
fabrication in Europe and in no 
equipment category is this more 
apparent than in circular gar- 
ment-length machinery. 

The large number of such 
machines on display at Belle 
Vue thus can be said to be 
mainly a reflection of the press- 
ing need among knitters in the 
Inner Six countries for more spe- 
cialized sweater knitting ma- 
chinery than they have been ac- 
customed to using up to now. 

But to an American observer, 
the strong interest shown in cir- 
cular garment-length equipment 
is further interpreted as accel- 
eration of a trend, first noted 
abroad five years ago, toward 
the same mass production knit- 
ting procedures that have long 
been an outstanding mark of 
U.S. knitwear manufacture. 

Types of Machines 

As in the case of the double 
knit yardgoods machines, the cir- 
cular sweater-strip units demon- 
strated divide into two categories 
—limited and multiple-purpose 
machines. The former grouping 
encompasses for the most part 
multi-feed interlock machines; 
the latter rib jacquard and purl 
stitch machines. A number of 
the rib jacquard units, like the 
Morat FKT Seuma, are out- 
growths of standard double knit 
yardgoods machines. Outstand- 
ing among the new models in 
this category seen at Belle Vue 
were the following: 

* Fouquet’s Model SMJ-R 
Lebocey’s ARONDAL-333 
Mayer’s Overnit III 
Terrot’s New IM4/F 
The Fouquet Model SMJ-R is 


the sweater-strip counterpart of 
the company’s Model SMJ dou- 
ble jersey jacquard machine. It 
turns out lengths of rib jacquard 
sweater-strips with tubular welt 
rib bottom separated by a draw 
thread course. (Editor’s note: 
technical details on the SMJ-R 
were covered in an article on 
Fouquet machines published on 
page 31 of the October 9, 1961 
issue of KNITTED OUTERWEAR 
TIMES). 

The Lebocey Model ARON- 
DAL 333 is a 3-inch diameter, 
24-feed rib jacquard body length 
machine available in 14, 16 
and 18 needles per inch. The 
garment lengths are turned out 
with attached | x1 rib border 
and separation. Two color strip- 
ers are fitted to the machine at 
each feed. In addition to all-over 
jacquard patterns in the body 
section of the sweater-strip, the 
machine can also turn out gar- 
ment -lengths with alternate 
sections of jacquard and solid 
color knitting, the latter without 
trace of bird’s eye backing. 

Yarn feeding is done by 
means of a capstan type system 
which assures smooth, even feed- 
ing of the yarn to the machine’s 
knitting element. 

New Mayer Unit 

The Mayer Overnit Ill 
sweater-strip machine was de- 
veloped from the company’s 
Overnit II double knit fabric 
machine. Garment-lengths are 
produced with 1x 1 rib bottom 
or French cuffs. The latter is 
claimed to be an especially de- 
sirable rib end when knitting 
dress lengths rather than sweat- 
er-strips. 

A 33-inch diameter machine, 
the Overnit III has 24 feeds and 
comes in cuts from five to 16 
needles per inch in dial and cyl- 
inder. In the knitting of the rib 
cuff, it is possible to employ a 
minimum of four feeds; thus, a 
particularly narrow rib segment 
may be incorporated in the gar- 
ment-length as well as a much 
wider one, if such is desired. 


=ye 


Garment-lengths are turned 
out on the machine in two, three 
and four-color jacquard patterns 
as well as in jacquard tuck stitch 
and blister stitch effects. 

The Overnit III takes its place 
in the Mayer range alongside 
the company’s Supranit, also a 
33-inch diameter, 24-feed gar- 
ment-length machine. The Supra- 
nit, unlike the Overnit Ll, can 
knit the rib end in 2x2, 1x1 
or French welt. Its knitting scope 
in garment-length production ex- 
tends over half and full cardi- 
gan and single and double pique. 
The machine’s design scope is 
further enlarged by ability to 
transfer all stitches from cylinder 
to dial and thus produce jersey. 

A new double roller feed 
wheel system for yarns has been 
added to the Supranit machine. 
Another new feature of the unit 
is a solenoid-operated plunger 
which goes into action to cut 
out control of the yarn after 
knitting the rib cuff. Control of 
knitting quality of the body sec- 
tion of the garment-length is as- 
sured by the six heights of jacks 
which govern variations in stitch 
structure. 

Terrot Machine 

The Terrot Model IM4F is 
the sweater-strip variant of the 
company’s well-known IM/F in- 
terlock yardgoods machine. (See 
page 17, October 9, 1961 issue.) 
The machine is produced in 30- 
inch diameter and is fitted with 
16 feeds and stripers at each 
feed. The cut of the machine is 
quite fine for a foreign interlock 


dies per inch in dial and cylinder. 

Although primarily an inter- 
lock sweater-strip unit, Terrot’s 
IM4F model can be converted 
to yardgoods knitting. As such it 
can turn out, in addition to 
plain interlock, double pique 
and eightlock (2x2 interlock) 
embodying various designs. 

For Rib Bulkies 

With bulky knits (the British 
call them chunkies) currently as 
popular in Britain and on the 
Continent as in the States, it is 
only natural that the sweater- 
strip machinery displays at the 
Manchester show should include 
coarse gauge equipment. In ad- 
dition to well-known American 
models presented last April in 


This the third in a series of stiles 
discussing new developments intro- 
duced at the 1961 International Knit- 
ting Machinery and Accessories Ex- 
hibition held Oct. 11-21 at Belle Vue 
in Manchester, England. The next 
report will cover full-fashioning and 
V-bed flat machinery. Subsequent re- 
ports wlil discuss dyeing and finish- 
ing equipment, warp knitting mach- 
ines and sewing and fabricating 


machinery. 

Atlantic s BRW, 
Wildman Jacquard’s LHDS and 
the four-cut Philip PAP — two 
British-built machines were 
shown for the first time. Both 
were presented by G. Stibbe and 
Co., Ltd. of Leicester, England 
and have been designated by the 
company as the Models 1000 
and 55-3. The former is a cir- 
cular links machine and the lat- 
ter a dial and cylinder unit. 

For the U.S. manufacturers, 
the major drawback of the 
Stibbe Model 1000 is that it is 
not built in the 30-inch diam- 
eter size in which the Wildman 
Jacquard Model LHDS is avail- 
able. The Stibbe machine on 
view is a 20-inch diameter, four- 
feed machine. However, it was 
pointed out that a 33-inch di- 
ameter, 12-feed machine is now 
under development. 

The main feature of this ma- 
chine, as well as of the Model 
55-3, is its extremely coarse 
cut. The Model 1000 comes in 
two needles per inch. In pro- 
duction it uses five ends of 3/16 
w.c. wool in each feed. The ma- 
chine is of the revolving cambox 
type. Its production scope in- 
cludes, in addition to conven- 
tional links structures, tuck de- 
sign, colored jack float designs, 
sections of plain or reverse jersey 
and purl and plain fabric. Other 
sweater lengths can be produced 
with a 2x2 or any other type 
of rib end. 

Patterning on the Model 1000 
is by means of the well-known 
Stibbe-Berridge single pattern 
drum. The latter has 37 step se- 
lections. Each of the machine’s 
four feeds comes with two se- 
lector batteries. One performs 
the selection for tucking or 
floating, and the other for links 
and links knitting. A four-finger 
striping box is also incorporated 
at each of the four feeds. This 

(Continued on Page 31) 
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Heller factoring is more productive because 
Heller makes it a point to understand the 
differences in men and companies, tailoring 
the application of each Heller plan. The dif- 
ference is worth having. 

Heller factoring has the effect of increas- 
ing your working capital without diluting 
your control or hampering your action. Too, 
your Heller plan cuts out management’s pre- 
occupation with non-productive credit, col- 
lection and accounts receivable routine work. 
This frees management for more selling, 


Over one billion dollars 
annually for industry 


more field work, more design and research, 
or any other project necessary for expansion 
and profit. In most companies, this is the 
only way such activity can be generated. 

Back of this increased activity is your 
Heller representative—in step with your 
plans, able to help make your tailored Heller 
plan do what you want. 

If you haven’t got the Heller competitive 
advantage, write for “Profit Through Factor- 
ing’”—no obligation whatever. 


Write Dept. KOT-10 | 


Walter E. Heller & Company ; 


105 W. Adams Street, Chicago 90, Illinois * 342 Madison Ave., N.Y. 17 


Fulton National Bank Building, Atianta 3, Georgia 


Walter E. Heller & Company of California, 849 S. Broadway, Los Angeles 14 
Walter E. Heller & Company of New England, 31 Milk St., Boston 9, Mass. 
General Capital Corporation, 900 North West 54th Street, Miami 37, Florida 
in Canada: Lombank—Heller Factors, 100 University Ave., Toronto, Ontario 
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IFKS Annual Conference Paper 


BY E. START 
Wm. Cotton, Ltd. 

THE Reverend William Lee invented the first knitting machine 
in the year 1589. This was a very elementary type, manually 
operated, suitable for making plain knitted blanks of simple jersey 
stitch construction. During the succeeding two and a half centuries 
various improvements were made, but basically the principal 


features remained unaltered. 

William Cotton mechanized 
the hand frame in 1864, and a 
few years later other machine 
builders copied his example. 
From this period onwards many 
ingenious devices were produced 
to increase the scope of the ma- 
chine, but with the exception of 
fashioning these modifications 
were generally an adaptation of 
the hand frame features built 
onto the power frame. 


Prior to 1945, improvements 
in the control and functioning 
of relatively wide fashioned ma- 
chines, suitable for underwear 
and outerwear, had remained un- 
changed for over 50 years. Run- 
ning speeds rarely exceeded 30 
courses per minute. It is true 
that some development had 
taken place in the field of fancy 
effects, but manual controls re- 
mained an integral part of their 
design. 

Production speeds were low 
by comparison with present-day 
methods, and on an average, 
they only ran for 40 minutes in 
every hour, the other 20 minutes 
being largely accounted for in 
barring on and lifting up ribs. 

Immediately after the last war, 
the running speed was raised to 
approximately 45 courses per 
minute, but without any de- 
crease in the time allowed for 
carrying out the manual opera- 
ions required for getting the 
machine set up after completing 
each set of pieces. 

In 1950 a machine was built 
‘0 run at 60 courses per minute, 
but again no simplification of 
Operations. 

Three years later saw the 
embodiment of central control 
and 12 knititng heads, the first 
step to cut down wasted time 
and effort, this being quickly im- 
plemented by chain control to 
remove some of the mental 


strain from the operator, and 
achieve a higher degree of uni- 
Ormity in the construction of 
the knitted 


pieces. 
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Early in 1955 came the first 
real break through towards au- 
tomation. Automatic rib transfer 
was achieved for the first time, 
which immediately reduced the 
standing time between sets from 
an average of five minutes to 
less than one minue, and re- 
duced the physical load on the 
operator. Sixteen knitting heads 
became practical. 

It was quickly seen that trans- 
porting the loaded transfer bars, 
one to each head, could be 
speeded up if the troliey was 
superseded by a conveyor. This 
soon became standard practice. 

A very much bolder move 
followed which virtually made 
automatic the action of convey- 
ing the loaded rib transfer bars 
to each head of the machine, 
taking them from the conveyor, 
depositing the ribs onto their 
correct needles, replacing the 
empty bars back into the con- 
veyor, and returning them auto- 
matically to the loading station 
for refilling. 

The way was now paved for 
a fully automatic machine where 
the duties of the operator were 
reduced to collecting the gar- 
ment pieces, replacing empty 
yarn cones, and generally see 
the machine was functioning cor- 
rectly. It was now possible for 
one operator to control two ma- 
chines when making simple 
garments. 

To make possible fully auto- 
matic operation a number of 
changes of design became neces- 
sary. In order of magnitude these 
could be listed as follows: 

A system of pattern control 
which would cover the entire 
garment construction, including 
counting courses and fashion- 
ings, changing from widening to 
narrowing, initiate the rib trans- 
fer, stop the machine on the 
completion of the set, rack the 
carrier and stops back to the 
next starting width, collect the 
end joining the pressed off gar- 
ment piece to the yarn carrier 
and lay it so that it will selvedge 


correctly on the first course. TI 
machine must then run at the 
appropriate speed, start the rib 
transfer or welt turning, insert 
the initial draw-off, sever the 
connecting yarn, and restore the 
main fabric draw-off means 
ready to receive the next gar- 
ment. The control means must 
be easy to exchange and inex- 
pensive. It should also be com- 
pact for storage and simple to 
produce. 

The sequence of _ knitted 
courses and fashionings is can- 
trolled from the new electronic 
counter operating from a 
punched card of convenient size. 
A particular feature of this is 
that one line of holes will pro- 
gram a portion of the gar- 
ment which is repetitive, for ex- 
ample, 20 fashionings with nine 
course intervals would, on the 
binary decade system, require a 
hole to be punched under 8 and 
| in the course units to give 
nine courses, and a single hole 
under 20 in the fashionings col- 
umn for the necessary number 
of fashionings. The card would 
remain stationary until this por- 
tion of the program was com- 
pleted, and on the conclusion 
of the 20th fashioning the feel- 
ers would lift clear of the card 
allowing it to rack on to the next 
line of holes. 

At the conclusion of the en- 
tire program a _ mechanical 
counter takes over to form rov- 
ing courses, during which time 
the card will revert to its starting 
position. 

A manual control for sam- 
pling and small lots is also an 
advantage. 

Control for the automatic 
functions became necessary, and 
for convenience this was dis- 
tributed along the length of the 
machine with stud discs at the 
required intervals, so arranged 
that the shaft made one com- 
plete revolution for each garment 
piece. The studs were fitted to 
the discs and set up to produce 
all normal outerwear garments 
as we know them today. A slight 
re-arrangement would permit 
other styles. 

Although welted garments 
are not yet popular here they 
have had, and still enjoying, a 
good run abroad. The most 


Developments In Automatic Full-Fashioned Machines 


Text of talk delivered by Mr. 
Start at the 6th Annual Conference 
of the International Federation of 
Knitting Specialists held in Man- 
chester, England, October 8-13. 


time consuming operation on full 
fashioned production is turning 
welts. It naturally became of 
paramount importance that welt 
turning should be. fully auto- 
matic in its operation, and the 
machine so designed that it could 
readily revert to rib production 
as required. It followed that the 
mechanism would equally well 
turn welts or transfer ribs with 
maximum simplicity, and permit 
fashioned welts. A fresh problem 
then arose as to how the bars 
could be detached from their rib 
transfer or welt turning mechan- 
ism and put into or out of the 
conveyor. This was accom- 
plished on one build of machine 
by fitting the conveyor in front 
of the knitting heads. After the 
rib transfer bars had been de- 
posited back in the conveyor, 
it would automatically convey 
the empty bars to the rear of 
the machine and await refilling 
by the knitter on the one hand, 
or a bar loader. The latter be- 
ing capable of dealing with at 
least two machines. 

For automatic operation the 
conventional fabric draw-off 
roller could not be considered, 
and other draw-off means were 
designed. Generally speaking, 
this consists of an initial means 
which engages the ribs, or the 
welt rods, and will knit back 
far enough for them to be en- 
gaged by the main draw-off ar- 
rangement. On press-off these 
will detach from the fabric and 
return to a starting position dur- 
ing the first few courses, during 
which time the initial draw-off 
means will be controlling the 
knitting. 

To simplify subsequent link- 
ing and seaming of the pieces 
it is becoming an increasingly 
popular method to produce the 
complete garment pieces in suc- 
cession, i.e. back, front and two 
sleeves. This ensures that each 
garment is made on the same 
head and from virtually the same 
part of the yarn cone. Relaxa- 
tion after knitting will then be 

(Continued on Page 25) 
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> similar for all the garment pieces. 
This is very important when 
dealing with high bulk synthetics. 

The fabric take up weight, 
reviously manipulated by the 
knitter, was made in such a 
way that its load decreased as 
the fabric narrowed in and visa 
versa. 

The selvedge stops and the 
fashioning fingers, previously 
wound back by the operator 
after each set of pieces, are now 
mechanized and will move to- 
wards a present pointed set to 
indicate the starting width of a 
body or sleeve. This operation 
takes place after the press-off 
whilst the machine stands with 
the needles in the lowest position 
and the sinkers retracted. 

The motor drive, previously 
catered for by a three HP AC 
commutator motor, was no 
longer suited to this new style 
of working as the machine must 
be capable of stopping and start- 
ing itself, varying the speed to 
suit certain mechanical opera- 
tions from simple switches. This 
could not be accomplished with 
the AC motor as power was re- 
quired to move the brush gear, 
and this could not be easily pro- 
, vided especially when the ma- 
chine was at a standstill. A type 
of drive, as fitted for some years 
to the hose machines for the 
same purpose, was built on the 
new automatic machines, and 
this has been taken a step fur- 
ther by developing a transistor- 
ized control unit providing for 
six present speeds, with a rapid 
response to the demands of ac- 


celeration and deceleration. 

In order to control the ma- 
chine during the turn round time, 
especially when the main motor 
is not running, a timing device 
must be used which will operate 
micro switches and control the 
functions in their required se- 
quence. 

Another feature necessary for 
high speed production is a means 
of shortening the stroke of the 
draw as the widths decrease. 
This means that an average gar- 
ment rarely uses the full width 
of the machine, as it generally 
starts by widening out from the 
waist and then narrowing for 
the arm, and the sleeves, which 
form SO per cent of the produc- 
tion time, are always far short of 
full width. Advantage of this can 
be taken by speeding up the ma- 
chine «5 it narrows in to a point 


where speed of knitting becomes 
the limiting factor. 

Other developments which 
have had to be considered have 
been lace, which is also con- 
trolled from a wider variation 
of the card previously men- 
tioned, three color striping, four 
needle fashioning, and extra nar- 
row width. 

To cut down loss of produc- 
tion time oiling of the main bear- 
ings on the machine can now 
be automatic, leaving relatively 
few oiling points for the knitter. 

Fashioned rib outerwear ma- 
chine — A new phase in fash- 
ioned outerwear production has 
been the development of the rib 
machine. This type of knitting 
was performed many years ago 
on hand frames and represented 
an important branch of develop- 
ment through which these earlier 
frames evolved prior to William 
Cotton’s mechanization. This in- 
volved the addition of a second 
needle bar to produce ribbed 
fabric, hand fashioned, ideally 
suited for ladies stockings as 
well as socks for men. 

In both cases, fashioning was 
laboriously carried out by hand 
stitch transfer, inwardly to nar- 
row the fabric. Widening was not 


necessary and, therefore, not 
encountered. 
William Cotton mechanized 


the hand frame in 1864, and a 
few years later other machine 
builders copied his example, and 
they in turn added a second 
needle bar for making ribbed 
fabric pieces. 

These machines were later 
equipped with a device termed 
“narrowing machine” for auto- 
matically fashioning the pieces; 
as its name implies it was suit- 
able for shaping the selvedges 
inwardly, widening not being 
necessary. 

The last 15 years has seen 
an accelerating rise in the pro- 
duction of fashioned outerwear 
knitted on the latest version of 
the Cotton machine of the sin- 
gle needle bar type. 

With this growing popularity 
there has also been an increas- 
ing demand for fabric construc- 
tion different to plain jersey, 
bringing into prominence the 
hand flat machines for making 
fashioned rib garments. Manual 
fashioning being a slow tedious 
operation, the selling price must 
be considerably higher than for 
fashioned garments made on a 


conventional automatic bearded 
needle machine. 

It is logical that the design 
of the older type Cotton rib ma- 
chines, already equipped with a 
narrowing mechanism should be 
revised and modernized. Fash- 
ioning should be made to work 
either inwardly or outwardly as 
required. It has long been ac- 
knowledged that bearded needle 
fabric is superior to that made 
on latch needles, and the ma- 
chine is ideally suited to be built 
in multi-sections. 

Regularity of loops is easy 
to achieve as there is only one 
set of loop measuring cams, not 
four or eight as is necessary with 
the single and double systems 
used on the flat knitting ma- 
chines. 

Much research and effort has 
gone into developing from the 
early Cotton rib, a machine 
which incorporates the newer 
features of the automatic high 
speed plain machines so that 
it will perform its various func- 
tions with little or no aid from 
the operator. 

The main frame is strongly 
constructed and fitted with pre- 
cision ground carbon steel shafts 
of high torque value. The cam 
levers carry ball race followers 
to smoothly ride the cams, and 
eliminate undue wear. The cams 
are arranged in groups of three, 
the center giving plain rib knit- 
ting, those on the right for welts, 
and on the left the fashioning 
cams. Any of these three posi- 
tions can be selected as required. 
Adequate adjustment is pro- 
vided by loose noses to deal 
with the control of the various 
loop lengths. 

The draw or coulier is of mod- 
ern type having a variable length 
of throw dependent on_ the 
knitted width. The carrier drive 
incorporates a new shockless de- 
celeration device. 

Motive power is derived from 
an electric motor controller 
which converts alternating cur- 
rent into direct, and permits 
several pre-set speeds to func- 
tion as required. Transistors 
have superseded valves and have 
proved superior in every respect. 

Dividers have been dispensed 
with as it is usual to tranverse 
the loops one needle pitch dis- 
tance in both beds. When trans- 
ferring the loops outwardly, fill- 
ing in the resultant eyelet is 
achieved by spreading the loop 
from the vertical needle over to 


the next, no action being re- 
quired for the horizontal needle 
eyelet, this being covered by the 
spread loop. 

The now well known card 
control system is used for count- 
ing courses and fashioning as 
well as initiating the automatic 
operations. 

The knitting action is exactiy 
the same as on earlier bearded 


needle rib machines. The se- 
quence of operation is as 
follows: 


Draw—In this instance the 
slur cock will form a yarn kink 
between each vertical needle 
dcuble the size of that required 
for a plain stitch. It will be ap- 
preciated that loops of this 
length must be freely drawn 
without any trapping action, and 
requires a steep angled slur 
cock. This in itself gives some 
limitation of speed. A further 
limitation is caused by the more 
complicated knitting action tak- 
ing up approximately 180 de- 
grees of the camshaft, so that 
the draw must be condensed 
into a smaller arc of movement 
than on a modern high speed 
plain machine. 

LANDING AND PRESSING OF 
FRAME NEEDLES—The needles 
descend to press and land the 
old loop onto the beard of the 
vertical needles—termed frame 
needles. Further descent of these 
needles while the catch bar is 
retracting the sinkers, knocks 
over their loops, and the hori- 
zontal needles—termed machine 
needles—will receive the new 
loops onto their stems immedi- 
ately below the beards. 


Cover — The frame needles 
remain in the lowered position 
to tension the loops onto the 
stems of the machine needles, 
and while in this lowered posi- 
tion move forward to take the 
new loops under the beards of 
the machine needles. These in 
turn are moving forward un- 
derneath the conventional pres- 
ser edge. An important adjust- 
ment, depending on the loop 
length, is to permit the new 
loops to go under the beards 
of the machine needles, and the 
old loops on the stem of these 
needles to remain behind the 
tips of the beards. 

LANDING AND PRESSING OF 
MACHINE NEEDLES—In this po- 
sition an upward movement of 
the machine needles causes their 

(Continued on Page 27) 


is 
| 
i 


* Orlon Sayelle 


...and other 


popular Caron yarns 


simil 


* Random Shades 


ooking for something to add new style to your 
nitwear — without fancy-stitch problems or 
expensive gee-gaips? 

ook no further. Caron Roving yarns give you 
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jimension and texture interest can yield. 


Xoving yarns from Caron . . . made-to-order for 
our next-season's lines! : 


WORSTED ® ORLON © NYLON @ ACRILAN @ ALPACA ® DYNEL © DACRON e MOHAIR © CRESLAN y 


Spinning company 


ROCHELLE, ILLINOIS « ROBESONIA, PA. © NEW YORK CITY 
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beards to be pressed on the un- 
derside of the sinker bar, and 
whilst pressed are retracted so 
that the old loop passes onto 
the closed beard. 

MACHINE NEEDLE KNOCK- 
Over— A _ further retractive 
movement takes the new loops 
into tricks formed on a plate 
termed slide—to complete the 
knocking over action of the 
machine loops. A rolling action 
between frame needles and the 
machine needles as their heads 
emerge from the slide will en- 
sure that the old loops are not 


re-engaged by the machine 
needles. 

FINAL FRAME NEEDLE 
KNOCK-OVER — A compound 


movement of the knock-over 
bits, takes them upward and for- 
ward and as the frame needles 
sweep into their throats the 
newly formed course is evened 
out so that the same length 
loop will project from either 
side of the fabric. The frame 


needles will then rise for the 
commencement of the next 
course. 

FASHIONING MoTION — The 


machine is equipped with a nar- 
rowing mechanism comprising 
similar equipment to that built 


onto a plain machine, but in- 
corporating a secondary fashion- 
ing finger, the points of which 
are cracked at right angles and 
operated between the conven- 
tional fashioning points. They 
are given a cam operated sup- 
plementary movement. 

At take off, the orthodox 
points function in the normal 
manner by descending, boxing 
on the needles and moving down 
to slide the loops off the frame 
needles onto the fashioning 
points. 

In this position the machine 
needles have moved forward 
into a suitable position for the 
cranked fashioning points to en- 
gage the machine needle eyes, 
after which a scooping action 
takes place lifting the loops off 
the shanks of the machine nee- 
dles and leaving them on the 
cranked fashioning points. The 
narrowing machine then moves 
to a suitable position where both 
sets of points are clear of both 
sets of needles, and may be 
traversed inwardly or outwardly 
as desired. 

The reverse action takes place 
to deposit the loops back onto 
the needles. First the machine 
needle points present themselves 


in such a manner that the ad- 
vancing needles will ride into 
the eyes and pierce the loops. 
immediately on the conclusion 
of this operation the frame 
needles will box onto the eyes 
of their fashioning points, sink- 
ers will move forward, and the 
needies and points rising to- 
gether will slide the loops from 
the fashioning points back onto 
the frame needles. Thereafter, 
the narrowing machine returns 
to its normal inoperative posi- 
tion. 

the determination of direc- 
tion of traverse is governed by 
a control shaft which is racked 
to a suitable position from the 
action of the punched card. 

ihe nlling-up point is pivoted 
so that it may be swung into 
action during widening, and out 
ot action during narrowing. 

HALF CARDIGAN STITCH—In 
order to produce this type of 
fabric it is usual to tuck the ma- 
chine needle loops every second 
course. To bring this about two 
cam followers are moved to a 
new set of cams which prevent 
the machine needles pressing, 
and restricts the slide from mov- 
ing forward to its knock-over 
position. 


FULL CARDIGAN STITCH—To 
produce full cardigan stitch, 
wherein the machine needles 
will tuck on one course and 
the frame needles tuck on the 
succeeding course, each bar, 
therefore, needs a_ clearing 
course and a tuck course in suc- 
cession, but alternately to each 
other. 

Special consideration has to 
be given to the production of 
selveges on this particular for- 
mation as the lie of the yarn 
from the frame needles to the 
throat of the first drawn sinker 
is different to that when pro- 
ducing plain rib fabric—a con- 
dition which obviously occurs 
every other course. 

WELT — The commencement 
of a garment piece must have 
a small welt, usually four or 
five courses in length, which, 
when bonded to the rib will 
form a tubular portion. 

This is accomplished by re- 
taining the first welt course on 
the machine needles, knitting the 
necessary four or five rows on 
the frame needles as required, 
and on reverting to plain rib 
knitting the first and last course 
will be bonded together by the 

(Continued on Page 29) 
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Credit Risks Assumed 


Our 47th Year — Servicing 
The Knit Goods and Allied Industries 


Inquiries Invited 


Phone: LExington 2-5600 
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Glen Package Dyed is the product of Glen Raven’s own spinning and d is. 
laboratory control and the ultimate in quality. Whatever your amo at guarantees 
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first course of rib knitting. It 
will be appreciated that the mo- 
tion required for jersey knitting 
wherein the loops will be ap- 
proximately half the length, and 
the machine needles prevented 
from taking the loops, the mo- 
tion will be so totally different 
that the camshaft must move 
over to bring the followers onto 
afresh set of cams designed for 
the purpose. 

Within reason substantially 
long tubular welts can be 
knitted, but it is not yet pos- 
sible to emulate the s»-called 
French welt produced on a flat 
knitting machine which com- 
mences the tubular knitting by 
racking the bed. 

Draw THREAD—The knitting 
of blanks on this type of ma- 
chine may be simplified if they 
are made in string lengths con- 
nected by a draw thread. Prior 
to the introduction of the draw 
thread two or more courses of 
half cardigan stitch are formed 
at the end of the roving courses 
of the previous set of pieces. On 
the last of the half cardigan 
courses, the main carrier is left 
out and the draw thread carrier 
introduced. After drawing one 
course with the draw thread, it 
is left stationary for the further 
courses to press off the frame 
needle loops, but retaining the 
machine needle loops. The ma- 
chine will then proceed to form 
the welt for the commencement 
of the next piece. 

Drop StitcH EFFECTSs—For 
finer gauge machines two and 
one rib effects can be produced 
to form borders for the body 
and rib of garments. This is not 
to be confused with a true two 
and one rib, but is sufficiently 
decorative to answer its purpose. 

It is formed by transferring 
selected loops, depositing them 
onto their adjacent needles to 
lock them, and with a different 
type of point, shield the beard 
of the empty needles for the 


» duration of knitting the decora- 


tive border. When sufficient 
length has been made the shield- 
ing points are taken out of ac- 
tion and normal rib knitting 
continued. 

METHOD OF OPERATION — 
The machine is fully automatic 
when making plain garments, 
and as mentioned previously the 
electronic counting stops and a 
mechanical counter takes over 


during the formation of the rov- 


ing courses. During this time a 
control chain, whose duties are 
limited to give the correct se- 
quence of function during the 
period from the roving courses 
to the conclusion of the welt at 
the commencement of the next 
garment piece, becomes oper- 
ative. 

It will be understood that the 
starting width of a body or 
sleeve will usually be wider than 
the finishing width. This means 
that the selvedge stops must be 
racked out prior to starting the 
new operation. 

This is completely automatic, 
the machine stops itself when 
the frame needles are in the 
lowest position, an electro-mag- 
netic brake prevents the driving 
shaft from turning, during which 
time a small motor moves the 
stops to a pre-set position. The 
brake is then released and the 
main driving motor sets the ma- 
chine in motion for the first 
course of welt at the new width. 

Halfway through the welt, the 
fabric is engaged by a hook bar 
which receives the row of loops 
as they are pulled down towards 
the knockovers. For the subse- 
quent few inches of knitting this 
hook bar will act as an initial 
fabric draw-off means, the ten- 
sion imparted being varied to 
suit the knitting width. 

When sufficient fabric has 
been knitted the main fabric 
draw-off takes over, the initial 
loops pulling clear of the hook 
bar. 

Rib fabric requires a more 
accurate draw-off than is neces- 
sary on a plain machine. The 
pull should be even across the 
whole fabric width to produce 
the best results, especially with 
regard to selvedges, but natu- 
rally in fashioned pieces the 
width will be constantly 
changing. 

The mechanism developed 
for this consists of a series of 
bars filled with points so ar- 
ranged that every few inches of 
knitting is engaged by a bar 
which remains impaled in the 
fabric for a sufficient duration 
to ensure the fabric tension is 
evenly controlled at all times. 
This tension, applied through 
the medium of an electro-mag- 
netic coupling, is variable to 
suit the knitted width. 


A master control will in- 
(Continued on Page 31) 
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knitwear 


‘builds 
business 


There is definitely a profit-plus story in ‘‘Ban-Lon’”’ fabrics and fashions. It’s the unusual combination 
of unequaled properties, all assured by the unique crimp in the “Textralized” yarn! Soft, luxurious 
hand /excellent stability resistance to pilling and wrinkling/remarkable absorbency /sharp, bright 
colors ‘added bulk with less weight. Bac king this product superiority isa far “reaching and diversified 
program of great benefit to you. _ 


Quality Control Program 


For your protection, all fabrics and garments which carry the famous 
‘““Ban-Lon” trademark must pass rigid tests for quality and performance. 


Skilled Technical Staff 


Technical assistance from the Bancroft Company and its licensees is 
readily available to give advice in developing your “Ban-Lon’’ program. 


Nation-Wide Marketing Program 
Trained marketing personnel regularly visit stores throughout the country 
to acquaint merchandise managers, buyers, and sales personnel with the 
unique advantages of “‘Ban-Lon”’ fabrics and fashions, as well as with 
information regarding the latest developments. 


For further information, contact your source of supply or write 
**Everglaze’’ Marketing Division, 


P.O. Box 189, Wilmington 99, Delaware. 


a FOR YOUR PROTECTION—Fabrics and gar- 
>: ments which carry these trademarks must 
pass rigid quality and performance tests. 
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crease, or decrease, the tension 
throughout its entire range. 

The garment pieces, as men- 
tioned, may come off in string 
lengths, and deposited into a 
receptacle awaiting separation 
by pulling the draw thread, or 
individually pressed off. 

A six gauge machine—i.c. 
four needles per inch on both 
needle bars—will produce a set 
of body pieces of average size 
in approximately 50 minutes. 
Naturally large sizes would take 
longer and conversely smaller 
sizes would have a higher rate 
of productivity. 

The system of continuous 
knitting, ic. back, front, and 
two sleeves, as previously de- 
scribed, is quite practical, using 
the card control system. 


Circular Sweater-Strip 


Machines At Manchester 
(Continued from Page 21) 
mechanism is designed for yarn 
selection for the knitting of dif- 
ferent colored yarns or for draw 
thread selection. In the construc- 
tion of the 1x1 or 2x2 rib 
cuff, either the roll or tubular 

type welt can be made. 
Needle damage in the event 
of a press-off while the needles 


are being transferred from either 
of the superimposed cylinders, 
is avoided by means of two latch 
openers at each feed. 
Three-Cut Machine 

_ The Stibbe Model 55-3 is a 
three-cut 22-inch diameter, six- 
feed machine. The unit is de- 
scribed as a true three-cut ma- 
chine and as a result it is pos- 
sible to employ a coarser needle 
than normally with a larger 
hook. This feature makes pos- 
sible the knitting of particularly 
heavy count yarns without dit- 
ficulty in order to achieve an 
especially pronounced bulky rib 
structure. 

Sweater-strips are produced 
in 1x1 or 2x2 rib in tuck 
stitch designs and two and three- 
color jacquard patterns. Pattern- 
ing on this machine too is ac- 
complished via the Stibbe-Ber- 
ridge drum. 

The machine is a development 
from the company’s older Model 
55 machine. Where the Model 
55-3 parts company with its 
predecessor is that it employs 
bolt cams rather than swing 
cams. 

Rate of production of the 
Model 55-3 using a 2/6 w.c. 
wool yarn is 242 minutes for a 
27-inch sweater-strip. 
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New Saco-Lowell 


Suction Drum Unit 
Is For Hank Yarn 


EASLEY, S. C.—Saco-Low- 
ell Shops has introduced a suc- 
tion drum dryer for skeins. The 
Saco-Lowell Fleissner dryer for 
raw stock, knit goods, tow and 
tops can now process hank yarn. 

The new unit is basically the 
same design as other company 
dryers with modifications in the 
feed and delivery. 

Skeins are hand-placed on 
an intake apron before the dryer 
and are delivered from the last 
drum to a delivery apron. They 
can be removed from the de- 
livery apron and bundled or 
they can be delivered directly 
to the box. 

Wool skeins, currently being 
processed on 36 inch reels, and 
with a moisture content of 70 
per cent before drying, weigh 
from four to 16 ounces after 
drying with an MC of only 16 

er cent. After drying, all yarn 
1s Scott-meter tested for con- 
dition. On a four drum unit 


with a 32 inch working width, 
production averages 1,000 
pounds per hour. 


Each hank is held to the bottom of 
the drum by air suction in the new 
Saco-Lowell/Fleissner suction drum 
dryer. The company says the new 
concept of skein drying can increase 
production 50 per cent, compared to 
conventional dryers, depending upon 
skein weight and fiber yarn. Bone 
dry, the skeins in process weigh 44 
ounces, as opposed to a wet weight 
of approximately four pounds. 


Skeins of wool and cow hair 
blends, having approximately 
the specifications as 
straight wool, have been pro- 
cessed at 800 pounds per hour. 

Nylon skeins with a_ wet 
weight up to three and one- 
quarter pounds have been run 
on the dryer with satisfactory 
results, the company reports. 


SERVICE BY PRINCIPALS 
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“Since 1912 our organization has specialized in serving knitters” — 
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“Smartest 
thing 
on 


two 


feet...” 


| ESQUIRE SOCKS with TORRINGTON NEEDLES 
| | There's a Torrington Needle for every type of knitting machine and every type of knitting, 4 


a Torrington, Conn., U.S.A. = Bedford, P.Q., Canada » Coventry, England = Genoa, italy 
THE TORRINGTON COMPANY TORRINGTON MEETS EVERY NEEDLE NEED: SEWING « KNITTING » TUFTING = FELTING 
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Men's Wear 

Arnold Palmers 
Tee Off At Show 
By Robert Bruce 


PHILADELPHIA, Pa. 
Robert Bruce, Inc., has intro- 
duced its holiday and spring line 
of Arnold Palmer knit shirts, 
with new slide and sleeve action, 
and sweaters to its sales force. 

The Arnold Palmer shirts, 
named after the golf champion, 
moves with the arm and won't 
pull or tug. 

The sportswear is 100 pe 
cent two-ply lisle cotton mesh, 
porous waffle mesh with rib cuff 
sleeves and 50 per cent Vycron- 
50 per cent cotton. 

One model features a delicate 
stripe along the edge of the col- 
lar and cuffs of a solid color 
while another achieves a verti- 
cal striped effect by means of 
herringbone stitch in mesh con- 
struction. 

The six-button Arnold Pal- 
mer men’s sweater is a 60 per 
cent Alpaca-40 per cent wool 
knitted in link stitch with long 
bellied sleeves. 


Arnold Palmer, golf champion, mod- 
els the Robert Bruce shirt named 
after him. It has side and sleeve ac- 
tion to eliminate pulling and provide 


for easy movement. 


The shirts come in boys’ and 
men sizes up to extra large in 
foam green, kings blue, canary, 
sun tan, tiger (burnt orange) and 
other colors. 

Sweaters are for men only in 
sizes up to extra large in fawn, 
light blue, light oxford, ruby, 
sage, green, sapphire, tiger and 


black. 


Brentwood Shirt 
Is Knit Terry 
Of Creslan-Corval 


A terry cloth knit shirt of 
Creslan and Corval is one of 
three styles introduced for 
spring by Brentwood Sports- 
wear. 

Sam Schwartz, vice-president, 
said the new shirt, named Fore 
is the first all-synthetic terry to 
be offered by Brentwood. 

Two other styles, the Fairway 
and the Niblick, are circular 
knit golf shirts that will be sold 
under the Gene Littler label. 

All the knit shirts are 50 per 
cent Creslan and 50 per cent 
Corval in a selection of ice cool 
and irridescent colors. They are 
machine washable and dryable 
and priced at $5 retail. 

The new shirts are the first 
made by Brentwood of Creslan, 
American Cyanamid Company’s 
acrylic fiber. Corval is the cross- 
linked rayon fiber made by 
Courtaulds (Ala.), Inc. 

The Fore, in the terry cloth 
construction, is a three-button 
placket pullover with short 


A knit golf shirt by Brentwood 
Sportswear is 50 per cent Creslan, 


50 per cent Corval rayon. Gene 
Littler, National Open champion, 
displays it. 


sleeves, available in eight colors 
and sizes small, medium, large 
and extra large. 

The golf shirts, the Fairway 
and the Niblick, are both short 
sleeve three-button placket pull- 
overs, Swiss rib with expandable 
gusset. Both have the Brent- 
wood emblem on the right hand 
pocket. 
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~fallspun 
blends. 


are previewed 
for perfection 


system, every custom yarn blend is 
actually knitted to assure perfection” 
on every count. These “previewed” 
samples are carefully filed . . . ena- 
bling us to duplicate exactly every 
_Fallspun blend ever created. 
For next season’s newest blend. . . 
. ora proven seller of past seasons... 


» Fallspun is your best woolen system 


investment. 


FALLS YARN MILLS 
Woonsocket, R. I. 


FALLS YARN MILLS, INC. 
Established 1904 


Woonsocket, Rhode island 
POplar 9-9880 


SELLING AGENTS: 

Stanley Porter, New York City Schaeffer, Pfizenmaier & Kirkland Co., Boston, Mass. W. J. Miller, Philadelphia, Penn. 

C. L. Miller & Sons, Utica, N. Y. . James & Cheatham Yarn Company, Burlington, N. C. a D. F. Swain Co., Chicago, Ill. 
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Women’s & Children’s 


coloring was significant and was 
well-received by retail buyers. 

While the market, itself, was 
not particularly lively — except 
for a rather brisk pick-up on the 
final day — sales representatives 
reported that their fall business, 
in general, represented a definite 
improvement over last year. 
Some reported a healthy re- 
order business. 

Oregon’s business, however, 
has continued to lag behind that 
of Washington, its neighbor to 
the North — with a recent con- 
struction strike and the trade 
imbalance caused by the recent 
opening of large shopping cent- 
ers cited as among the causes 
of the lag. 

Very prominent at the mo- 
ment is the overblouse look, 
particularly in conjunction with 
the very popular floral and 
Scandinavian patterns. The 
loosened neckline, and the 
clean-cut straight-line look at 
the sides, are also important. 

While the longer sweater is 
steadily gaining acceptance, par- 
ticularly for the young wearer, 
ithas by no means replaced the 
shorter lengths, which are still 
enjoying good demand. 

Some difference of opinion 
exists about the success of 
magenta, which was bought so 
lavishly at the last market. While 
some sources report good ac- 
ceptance, other feel it has been 
overbought, and one or two said 
that cerise is getting a better 
reception than magenta. 

There was even some talk of a 
projected magenta breakfast, 
though whether salesmen and 
retailers planned to eat their 
words or their hats, or perhaps 
devour the excess stock, was not 
quite certain. On the other hand, 
there were salesmen who re- 
Ported their customers were still 
strongly sold on the shade. 

Much collar detailing and 
Many other feminine fancies 
Were seen in the Weber Knit 
Sportswear line (Joan Marie 
Sweaters), carried by James F. 


Healey — even though the typi- 
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Holiday Air, Bright And Clear Colors 
Move Lines Briskly At Portland Show 


PORTLAND, Ore. — The holiday sweater and other garments 
featuring prettiness and feminitity in pattern and coloring seemed 
more in evidence this year at the Women’s and Children’s Holiday 
Market, staged here in late August by the Rose 
Association and the Portland Apparel Association. Bright, clear 


City Apparel 


cal Christmas “jeweled” sweat- 
ers were still on the way at the 
time of the market. Prominent 
in the display was Mylar thread 
used with mohair, in cardigans 
and pullovers retailing at 
$14.95. 

There’s also much embroidery 
in the line. A striking trim was 
the clump of bright yarn flowers, 
growing boldly out of hip pock- 
ets of a white wool cardigan in 
a third-dimensional effect. 

Other styles included ma- 
chine-washable Orlons with 
multicolor detailing on collars. 
An interesting sweater had 
large yarn stitches down the 
collar, ending in a tassel. 

The jacquard overblouse has 
been important. For fall busi- 
ness, Mr. Healey reported that 
the leading sweater types have 
been Angora, fur blends and 
Shetland-type — the latter, as 
usual, enjoying a brief period of 
vigorous activity for early back- 
to-school use. 

Long sweaters were selling, 
particularly for use with pants; 
but there was, nevertheless, 
plenty of interest in crop-top 
and conventional lengths. The 
straight-line look is definitely in 
favor. 

Mr. Healey reported stores 
are doing well with magenta, in 
situations where the color is 
properly coordinated and pro- 
moted. 

A long wool shaker sweater 
with a hood is one of the big 
sellers, especially in white, for 
Ed Johnson of Alice Kaye 
Originals and other sportswear 
lines. It has sold well, also, in 
red. Other good colors are 
copper and black. 

A number of overblouse styles 
with a rather “dressed-up” look 
were fast-moving. They were 
fast-moving. They were strik- 
ingly present in bright, clear 
colors — including a_ beautiful 

(c ontinued on Page 37) 


For Loosely Knit or 


Bulky Knit Materials 
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TRIMMING — SEAMING — TAPING 


SWEATERS BULKIES JACQUARDS 
BATHING SUITS ¢ KNITTED DRESSES 


With high popularity in knitwear these two new _ 
machines produced by Union Special will be of © 
special interest to manufacturers of knit outerwear 
—lightweight to bulkies. Users get better seam 
appearance and quality, plus high speed, fast acceler- 
ation and smoother, straighter seams WJTH LESS 
OPERATOR GUIDANCE OR ASSISTANCE. 


Style 39500Y is for seaming and trimming light to medium. 
heavy weight, loosely knitted, cotton, wool or synthetic 
fabrics used for sweaters, bathing suits, jackets, and other 
knitted outerwear. It is especially designed with ample 
differential feed action to handle stretchy, loosely knit 
materials. Standard width of bite is 4%”—stitch range 
8 to 20 per inch. 


Style 39500 AA, may be used for plain seaming and trim- 
ming or for seaming, trimming, and simultaneously applying 
a reinforcing tape, as in shoulder seams of sweaters. A 
slot in the presser foot automatically guides the tape. Style 
39500 AA is specially built to handle bulky knit materials. 
Standard width of bite is 542” —stitch range 8 to 20 per inch. 


Let us give you complete information. UNION SPECIAL 
MACHINE COMPANY, 405 N. Franklin St., Chicago 10, Illinois. 
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orange shade — with black trim 
cleverly applied in slimming ver- 
tical lines down mid-front, or 
in other perpendicular arrange- 
ment. The vivid, clean-cut look 
was strongly suggested. Some 
had cowl necks, others were 
collarless. 

Knitted pockets are a well- 
liked feature of this line. Mr. 
Johnson also mentioned the 
overblouse look; the longer 
classic styling and the cardigan 
jacket coming just to the hip, 
but not above it. 

The Jackie influence, he said, 
is persuading the college girl to 
adopt a softer, casual look in 
two-piece apparel, and this trend 
is being followed, too, by the 
young matron. 

The looser fit, he says, has 
gained ground because it’s easier 
for women to look their best in 
it. Too, the increase in outdoor 
activity makes fitted garments 
less desirable than in the past. 

Don and Betty Yeowell, rep- 
resenting the Premier Knitting 
Co., reported an excellent sea- 
son, with good reception for a 
group of novelty numbers which 
the company calls Jumblars 
— high-style bulkies in wools 


and Orlons. Among them were 
blends of two colors in a big 
stitch. 

Floral prints and the Norwe- 
gian hand-knit look are popular. 
The Yeowells mentioned a de- 
finite trend toward the classic, 
but a classic with a different 
look — something basic, with a 
different touch, but not too 
much. 

The longer, 24-inch length is 
good; but the preference is not 
for extremes in this respect, they 
feel. Trend is away from the 
sloppy Joe look. 

While V - necks are being 
pushed, fashion-wise, the Yeo- 
wells’ experience has not indi- 
cated too much acceptance for 
them. 

A very popular sweater set 
this season, and one which was 
completely sold-out by summer's 
end, consisted of a sleeveless 
pullover and V cardigan in fur 
blend, distinguished by a little 
white chalk-stripe border. Fred- 
erick and Nelson, one of Seat- 
tle’s major department stores, 
recently featured a whole win- 
dow of them, said the Yeowells. 

Favorite colors were Paris 
rose, seaspray (a turquoise), 


bluebell (a medium shades), 
and cactus beige. Dyed-to-match 
skirts are available. 

A gratifying success also was 
experienced with a group of 
cashmere novelties of domestic 
manufacture, to retail at $19.95 
— a price which seemed to meet 
with considerable favor. Detail- 
ing includes a chalk stripe, 
beads, sequins and similar 
touches. 

More jersey is being sold than 
in the past, and wool jersey is 
doing very well, said the 
Yeowells, who also represent 
Alexander Lipton out of Los 
Angeles. This British couple, 
formerly in the manufacturing 
side of the knitwear business in 
England, care now residents of 
Seattle and have been enjoying 
a very successful sales career in 
the Pacific Northwest. 

Foster-Hochberg Co. and its 
various divisions, of Seattle, was 
represented at the Portland 
market by its sales manager, 
Jack Adair. This growing manu- 
facturing firm is now using the 
label Camee on its sweaters 
and blouses. These are dyed 
to match the company’s Sail- 
mates and Pam Foster sports- 


wear lines—the latter in junior 
and sub-teen sizes. 

Shetland-type sweaters of 9 
per cent wool, 10 per cent 
mohair, were doing well for 
back-to-school. Fur blends are 
still good, Adair said, but not 
as important as they once were 
in the over-all picture. Bulky 
Orlons, he finds, are less strong 
in this area than elsewhere. — 

Emerald is popular in the 
Foster-Hochberg line, also pez- 
cock. Magenta has held up well, 
while gold — originally consid- 
ered marginal — has proven to 
be considerably more than that. 
On the other hand, toast has 
sold less well than expected. 

Gathering strength are pre- 
matched two-piece set in cotton 
knit, which are sold only as a 
set and are not available as 
separates. Some of the sets have 
pants, while others have skirts 
— in either case, with coordi- 
nated tops. Included are abstract 
and floral Jacquard patterns. 
Price range is about $12.98 to 
$16.98. These sets are thought 
of as a good item for Christmas 
selling. 
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Women’s & Misses’ 


Solids And Decorative Trimming Are 
Hit Of Apparel Club Of New England 


By EDWIN K. LANGILLE 
BOSTON, Mass. — The natural specialty fibers were well 
represented in the showing of the Women’s Apparel Club of New 
England held at the Parker House October 1-4. Solid shades 
sreatly outnumbered contrasting color trims and there was the 
usual holiday activity in the decorative offerings with appliques, 


jeweling and embroidery. Style- 
wise, turtle and mock turtle 
necklines have been used exten- 
sively on the slipon but it was 
generally conceded that cardi- 
sans sold two to one better than 
pullover styles at this showing. 

French angora blended 62 per 
cent with 38 per cent wool was 
used by Darlene Knitwear for 
a selection of long sleeve pull- 
overs in 34 to 40 sizes. One 
style with a low turtle neck had 
a panel of fine gauge ribbing in 
a chevron pattern about four 
inches wide set down the front. 
Five matching buttons extended 
down both sides of the panel. A 
cardigan style in this blend was 
trimmed with six extra large 
matching buttons and was de- 
signed with a crew-type collar 
about three inches deep. Both 
styles were offered in solid 
shades. 

Every season this firm names 
its colors after some group of 
titles with an intriguing conno- 
tation. This year, shows were 
selected and the colors are desig- 
nated as; gypsy orange, carousel 
mocha, showboat mint, South 
Pacific aqua, Gigi pink, Briga- 
doon blue and Oklahoma maize 
and the like. 

For the fur blend these same 
fashion colors, Darlene has used 
a combination 70 per cent lamb, 
18 per cent fur, 10 per cent 
nylon and two per cent milk. 
One cardigan made up of this 
yarn had six buttons mounted 
on a double strength border, 
turned under so as to appear 
borderless, and this and the 
rounded collar were edged with 
chevron stitch piping. Milton 
Finger, representing the line, said 
booking were also very good for 
hooded cardigans of 100 per 
cent wool. 

_ Cotton boucle tops coordinat- 
ing with slacks and shorts, and 
loose waisted, polo type blouses 
Were said to be moving well 
for the holidays by Murray 
Schneider, of Caper-Mates. Mr. 
Schneider also said that blues and 
beiges were particularly strong. 


The coordinating tops for 
wear with pink, beige or blue 
slacks, were styled with three- 
quarter bat sleeves and boat- 
necks. These were decorated 
with stripes about two inches 
wide, in three colors, set diag- 
onally across the body of the 
garment. Combinations were 
green, beige and orange, and 
also pink, beige and blue and 
there was a quarter inch of black 
separating each color so the tops 
would also match well with black 
slacks. 

The polo blouses were styled 
with a jacket type lapel, notched 
collar extending into a squared 
off placket about three inches 
wide. These blouses had short 
sleeves and the all-over striping, 
extended horizontally combined 
three tones of a single color with 
white threads mingling with the 
palest tone. Shades used were 
beige, blue, pink, green and 
orange. 

Early in the show, bookings 
were completed by June Powers 
representatives for two pullover 
styles and a cardigan 90 per cent 
Shetland wool blended with 10 
per cent kid mohair. These were 
offered in 23 shades including 
the new tones, pale lilac, orange 
ice, sea green, banana and 
honey, a shade bordering on 
Mocha. The eight buttons on 
the cardigan were dyed to match, 
and a square ribbed collar was 
used. There was also a panel of 
contrasting stitching placed on 
the top of the shoulders. The 
square crew was also used on 
one of the pullovers. The other 
pullover style, offered in seven 
colors only, had a rounded V 
neckline trimmed with about an 
inch and one-half ribbing which 
brought it somewhat higher than 
most. 

For the holiday trade, Spun- 
craft Knitwear has added five 
new decorated bulkies to its line. 
These utilize the mandarin and 
johnny collar styling and are 

(Continued on Page 38) 
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trimmed with multi-color em- 
broidery. Beaded and ponce se- 
lections were also moving well 
here. Lew Skolnick, representing 
Spuncraft, said the call for solids 
and novelties was running about 
even, 

This firm’s new colors are 
opal orange, straw rose, maize, 
teal, sienna, timber green and 
magenta and also a light blue 
tone. Solids of these shades were 
used for a selection of Ban-Lon 
sweaters styled with short sleeves 
and a deep bulky collar made 
up of loose rick-racking squared 
off and trimmed with two but- 
tons. 

Chevron arrangement of rib- 
bing, which appeared frequently, 
was applied on the collar and 
body of a Spuncraft bulky, nov- 
elty tunic. Ribbing was set diag- 
onally on the deep cowl collar 
and on the three inch wide 
stripes of color alternating with 
white. A black center stripe was 
used vertically down the white 
and the color and a black tassel 
was suspended from the lower 
edge of the collar. The garment 
was Offered with a self sash. 

Another popular Spuncraft 
novelty was an all ribbed 
sweater with a double strength 


collar about four inches high 
which was fitted with a draw 
string extending into a string tie 
with pom-poms. This sweater 
came in solids of white, teal, 
timber green, paprika red and 
tango, a bright orange. 

Bulky sweaters of Orlon Say- 
elle in sizes 34 to 40 were said 
to be favored among the selec- 
tions offered by Brownie Knit- 
ting Mills. For ribbed cardigans 
a deep crew was employed but 
there was much interest in a 
novel pullover style which made 
the most of the elastic qualities 
of this fiber. This style had a 
rounded V_ neckline trimmed 
with fine gauge  rick-racking 
which was separated from the 
body of the sweater by three 
lines of fine gauge ribbing. This 
motif was carried out again on 
the cuffs of the three-quarter 
sleeves and at the hem which 
fitted snuggly at the waist and 
gave the garment a blousy affect. 
The body of the sweater was 
made up in a loose bulky stitch 
in a criss-cross pattern giving the 
fabric a quilted feel. 

One of the most glittering 
creations among the knits was 
offered by Blairmoor Knitwear 


in a top and skirt combination 
made up in fabric 55 per cent 
Lurex metal and 45 per cent 
wool. The total affect was a gold 
and also a silver tone. One-half 
inch of ribbing was used to edge 
the rounded crew neck and cap 
sleeveless arm openings. This 
was offered with or without a 
matching, belted skirt, and could 
be worn with a velvet skirt or 
fancy slacks. 

Blairmoor also included for 
the holidays a new Chanel-style 
jacket and matching sleeveless 
under-sweater combination of 
Orlon. Fine white striping was 
used on either side of the ribbed 
border of the jacket and about 
the modified scoop neck. These 
full fashioned sets were available 
in the firm’s new fashion colors 
of mauvette, tropic yellow, blue 
sky, wisp green and orangeade. 

Two and three piece sweater 
and suit outfits knit of 16 ounce, 
100 per cent wool yarn spun in 
France, fabricated in Great Brit- 
ain and cut and sewn in Canada 
were presented by Coleknit, 
Inc. One combination comprised 
a waist length jacket with 
rounded notched collar lapel, 
sleeveless sweater and skirt. The 
three-quarter sleeve jacket was 


trimmed with a single square 
self-covered button and was 
lined with crepe and interlined 
with linen. The sweater was 
decorated with vertical jacquard 
striping in two tones of the gar. 
ment shade and white. These 
sweaters were designed with 
boatneck and capped sleeves 
and the sheath skirts, matching 
the jacket came in shades of 
pearl grey, walnut, navy and 
recida green. 

Another, a three-piece white 
outfit consisted of a bulky, nov- 
elty knit, hip length coat sweater 
with a sewed on roll collar piped 
in color, matching the hairline of 
color used to trim the scoop 
neck of the white under-sweater. 
The coat sweater also had a 
brass button trim and laps on 
the low set pockets. The under- 
sweater was striped horizontally 
in color on white. The skirt, also 
knit, was double strength. 

In solids of camel, red, black, 
powder blue, navy blue and 
yellow, Coleknit also offered a 
one piece dress with scoop neck, 
sash and slashed pockets, which 
had as an accessory a wide knit, 
hip length drape scarf edged 
with an eight inch tassel border, 
matching the dress. 
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Swimwear 


Rose Marie Reid 
Sponsors Contest 


For Teen-Agers 


VAN NUYS, Calif. — Plans 
for a traffic-building Fun and 
Fashion contest promotion ap- 
pealing to the nation’s 14 to 19 
year olds who comprise the 
market for Rose Marie Reid 
junior swimwear have been an- 
nounced. 

Details of the contest—built 
around such absorbing teen in- 
terests as fashion, boys, and fun 
on the beach—will be featured 
in four full-page, color adver- 
tisements in consecutive issues 
of Seventeen magazine, begin- 
ning in May, 1962. 

“It's A Contest .. .” 

Shirley McWilliams, director 
of advertising and promotion 
for the leading manufacturer of 
women’s swimwear, said the 
theme is “It’s a Contest .. . It’s 
a Snap With RMR Juniors.” 

Each month’s Seventeen ad 
shows a girl in an RMR junior 
swimsuit, a boy, and the kind of 
simple, colorful props that are 
sen on any beach. The teen- 
ager is required to invent a sit- 
uation using all of these ele- 
ments, including herself as star 
performer; have a friend snap 
her photo; and submit the pic- 
ture to Rose Marie Reid. 

Additional in-store traffic and 
teen-age good will are assured 
stores stocking the RMR junior 
line and spotlighting the promo- 
tion because, to qualify, the 
girls must go to their local I store 


for rwes and entry blanks, once 
a month, for the four consecu- 
tive contests. 

Although the ad instructs the 
reader that official contest rules 
and entry blanks are available 
at her favorite swimsuit depart- 
ment and suggests that she may 
write RMR for the name of the 
nearest store, she can only ob- 
tain details and the entry form 
at the store itself. 

32 Prizes 

A total of 32 prizes are being 
offered winners of the four na- 
tionwide contests. First prizes 
will be color television sets; 
seconds, portable record play- 
ers; and multiple third prizes, 
six gift certificates for RMR 
junior swimsuits. 

Retailers will be provided a 
complete supply of entry blanks 
for each month, complete with 
colorful counter merchandise on 
which all four Seventeen ads are 
displayed; imprinted statement 
enclosures reproducing the na- 
tional ads and announcing the 
stores as contest headquarters; 
suggested newspaper layouts; 
and exciting window and depart- 
ment display recommendations. 


Dividends On Stock 


Declared By Jantzen 
PORTLAND, Ore.—Jantzen 
Inc. has declared a cash divi- 
dend and a stock dividend on 
its common stock—both to be 
issued November | to share- 
holders of record October 15. 

A cash dividend of 20 cents 
per share will be augmented by 
a stock dividend of one share 
for each 25 shares held by com- 
mon stockholders. 
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Infants’ & Children’s 


Bulky And Multi-Color Ski Sweaters 
Sell Up A Storm At Boston Show 


BOSTON, Mass. — Bulkies 
and ski sweaters, the latter heav- 
ily decorated in multi-color jac- 
quard designs savoring of the 
oriental, were outstandingly ac- 
tive at the United Boston Chil- 
dren’s Wear showing at the 
Parker House September 24-27. 
Orlon was the predominating 
fiber and there was marked in- 
terest in strong colors, particu- 
larly in the younger groups 
where cardigan styles were espe- 
cially favored. Some representa- 
tives found strong interest in 
taupe shades for the student age 
apparel. Greens bordering on 
gray and gold shades toned down 
were used extensively in the ski 
sweaters. 

This being a holiday show, 
most of the presentations were 
familiar styles in bright colors 
but the preponderance of offer- 
ings with the zipper close and 
the extensive use of the flat, 
award-type borders on cardigans 
were noticeable. 

May Knitting Company has 
expanded its boys’ line to a 4 
to 6 X group adding to an ex- 


ena 

4 


Represented by: 


Moher Associates 
44 Washington Street 


Wellesley Hills 81, Mass. 


tensive selection of infants’ 
bootie sets of Orlon, and sweat- 
ers for girls to the 7 to 14 sizes. 
For the new 4 to 6 X_ boys 
sweaters, this company has in- 
cluded a V-neck tennis sweater 
with red and blue striping on 
white set around the collar and 
above the cuffs and waist rib- 
bing. The body of the sweater 
was made up of vertical panels 
of twisted cable. 
Lightweight Orlons 

Also for boys in this age 
group, there was a lightweight 
turbo Orlon cardigan, offered in 
solids of white, red, pale orange 
and light blue, with a wide but- 
ton down collar and eight but- 
tons set in pairs down the front. 
And there was a bulky coat 
sweater with panels of hori- 
zontal ribbing contrasting with 
panels of embossed chevron 
stitching extending vertically. 
White, navy and red yarns were 
combined in one and white blue- 


bell and apple green were 
blended in another. 
Embroidery and appliques 


were used widely in the May 


Merritt Company 
40 East 34th Street 


selections for the smaller sizes. 
One novelty was a fine ribbed 
cardigan of white Orlon with 
letters of the alphabet scattered 
over the body of the garments 
in a variety of colors. For the 
6-12 and 18 month sizes the 
letters were in orange, blue, 
green and yellow pastels, but 
for the | to 3 X group, larger 
letters in stronger colors were 
used. 

Murray Marks, representing 
May Knitting said he found 
bulkies coming in strong and 
cardigans of this type were in- 
cluded even in the selections for 
6 to 18 month infants and sizes 
2 to 3 X. One bulky cardigan 
for infants receiving a good deal 
of attention was a garment with 
a roll collar and an all-over 
stitch pattern that created em- 
bossed squares like a waffle in 
pink on white and the reverse. 

For 2 to 3 X sizes, there was 
a novelty bulky with a scalloped 
neck extending into a folded tab 
that created the illusion of a 
bow tie. The tab and neckline 
were edged in blocks of con- 
trasting color giving a checker 
effect and for the body, a close 
rick-rack stitch was used ver- 
tically effecting a crimped fab- 
ric. Color combinations for this 


Fashion Question? 


create the 


lightweight bulky were: white ? 


and red; red and white; pink and 
white; emerald and white and 
also baltic blue and white. 
All-over chevron stitch pat- 
terns in multi-colors were used 
extensively by Youthcraft Knit. 
ting for a group of bulkies for 
4 to 6 X sizes. Fabric for these 
were knit on Swiss and German 
machines such as Dubieds and 
Speizers exclusively and include 
intricate textured designs. One 
cardigan made up in gold, copen 
and russet with white employed 
the straight flat button border 
Originally this style was made 
up with a hood and chin tie but 
this was withdrawn. 
Chevron Stitch Panels 


Another application of the 
chevron stitch was its use in one 
inch wide horizontal panels in 
red and blue on white set from 
the waist down. A_petit-point 
edging in color was also used on 
the roll collar, which extended 
into a flat cardigan border. Such 
fashion colors as champagne, 
willow green, lemon and Baltic 
blue have been extended by this 
firm to the 2 to 6 X group along 
with all the conventional ice 
cream shades. 

An American look in bulkies 

(Continued on Next Page) 
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» is an aim in the Grand Knitting 
Mills and this was most pro- 
nounced in a cardigan which 
carries out the red, white and 
blue decoration familiarly used 
in tennis style pullovers. For 
this cardigan, red and blue em- 
bossed striping extends down 
either side of the front which is 
further trimmed with seven brass 
buttons. 

Arthur Hofbinder, represent- 
ing Grand Knitting Mills here, 
said that in addition to this car- 
digan for the 7 to 14 sizes, there 
was considerable interest in 
bulky turtle necks. He said that 
one of the best sellers was a 
solid offered in either white or 
red for which the chevron stitch 
pattern was used vertically on 
the turtle neck to contrast to the 
pattern used for the body. 

Jacquards for boys 3 to 7 
were also doing very well, Mr. 
Hofbinder said. For these, very 
complicated designs in black, 
white and green on gold and the 
reverse and black, white and red 
combinations were used. On the 
cardigans the pattern was ap- 
plied on the chest and hem. On 
the pullovers two colors were 
used to stripe the V and multi- 
color horizontal stripes were 


used to separate the jacquard at 
the waist from the solid color of 
the hem. 

Again the flat, award-type 
buttonband appeared on an all- 
over jacquard cardigan. The de- 
sign worked in various combina- 
tions of red, black, navy and 
white somewhat resembled Per- 
sian figures. For this, a solid 
color was used on the button- 
band which was edged in two- 
color piping. 

Turtle and Conti neck, cotton 
knit shirts have been added in 
all sizes to the Wonderknit line. 
For these, solid applications of 
Ivy purple, orange and turquoise 
were used and the fabric was 
made up of all-over embossed 
figuring on fine gauge knits. 
These shirts had poncho hem 
lines for wear tucked in or out. 
The Conti neck shirts were of- 
fered with three-quarter sleeves, 
and a deep V insert in front ex- 
tended into a ribbed crew collar 
extending about three-quarters 
around the sides and back of the 
neck. 

Norman Korf, who took over 
the Wonderknit line in New 
England about a year ago, said 

(Continued on Page 45) 
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Fitchburg Spinners Sales Corporation 
» Fitchburg, Massachusetts - Tel. Dlamond 3-3751 


QUEENS 


MODEL “B” and MODEL “BD" 


FULLY AUTOMATIC “V” TYPE 
FLAT KNITTING MACHINES 


Designed to produce quality collars, cuffs, tails and other 
trims for full fashioned and cut ond sewn outerwear and 
entire garment sections with knit-on cuffs or tails. 


FEATURING: 


NOW AVAILABLE WITH MULTIPLE 
RACK — UP TO 10 NEEDLES 


High and low butt needle arrangement on both needle 
beds with a row of push jacks back of both sets of 
needles virtually doubling possibilities for production 
of novel patterns. 


Carriage (knitting head) has drop type cam construc- 
tion on the cams controlling needle and jack action. 


All carriage and machine functions can be conirolled 
and changed at either end of the carriage travel. 


Short, ball bearing roller mounted carriage preserving 
proper alignment and permitting high knitting speeds 
while conserving valuable floor space. 


Available as the single lock Model “B” pictured above 
or the double lock Model “BD” which is virtually 
identical in appearance and has the same features as 
the Model “B.” 


Standard equipment now includes twelve end electric 
stop motions, improved “Tractive-Grip” take-down sys- 
tem and electrified counter clock. 


Automatic dual speed drive available for either model 
for automatic slow down during knitting or loose 
course, etc. 


Your Inquiries Are Invited 


QUEENS MACHINE CORP. 


280 STARR STREET, BROOKLYN 37, N. Y. 
EVERGREEN 6-0020 
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Today, the “Times” has subscribers in 47 countries outside of the con- 
tinental borders of the U.S., as follows: 


Argentina Greece Pakistan . oe 
Australia Guatemala Peru s. 
Austria Holland Philippine Islands { sete 
Belgium Hong Kong Poland 

Brazil India Puerto Rico 
Canada Indonesia Russia 

Chile Ireland Scotland 
Colombia Israel South Africa 


Cuba Italy Southern Rhodesia 


and ak 
of tauy 


Czechoslovakia Japan - 
Ecuador Korea Spain 
Egypt Mexico Sweden 
England Newfoundland Switzerland 
Finland New Zealand Uruguay 
France Norway Venezuela 
Germany Nova Scotia - Yugoslavia 


This world-wide acceptance of the “Times”’ is still another indication of 
the expanding influence of this weekly “‘Work Book”’ for the knitting trade. 


Over the years, knitting mill executives and technical authorities, both 
here and abroad, have come to regard the “Times” as the Number 1 publi- 
cation dedicated to knitted outerwear. The reason is quite simple—the 
“Times” consistently publishes more technical, merchandising, style and 
news information relating to the knitted outerwear industry than all other 
trade publications combined. It’s usually first with the best information, 
most reliably reported, and most simply interpreted. 
Domestic readers of the “Knitted Outerwear Times” will be pleased to 
know that their enthusiasm for the “Times” is shared by their overseas 
contemporaries. 


Knitted Outerwear Times 


386 PARK AVENUE SOUTH @ NEW YORK 16, N. Y. 
MURRAY HILL 3-7520 
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? that the button down ivy collars 


have not been used as widely 
for knit shirts as they have for 
the cut and sew selections. He 
also said he found a renewal of 
interest in jacquard patterns 
which this firm has used for knit 
tops for ski pajamas. These gar- 
ments have a circular neckline, 
trimmed with four color striping 
and the jacquard designs appear 
in tan and brown on lemon; 
white and charcoal on red and 
also navy and charcoal on 
copen. 

The ski look and lots of jac- 
quard have been used as ex- 
tensively in Huntingdon Mills 
selection of sweaters for girls as 
they have for boys. Brownie 
Laben, representing the line, 
said that interest in jacquards 
plus the wider use of zippers 
were outstanding for this season. 
This firm’s jacquard patterns 
also have the oriental flavor and 
combine browns in two tones, 
with white, commander blue, 
taupe, red with black used for 
accentuation. One crew neck 
pullover, popular for the holi- 
days, had a dark red and black 
checkered trim on the shoulders 
and about the waist on a body 
of taupe with figures of squares 


in black shaded with white scat- 
tered all-over. 

Zippers also were extensively 
used for Sargon Knitwear’s col- 
lection of sweaters which in- 
cluded a light Orion cardigan 
offered in solids of red, blue and 
orange. The zipper was mounted 
on a four inch center panel, 
rounded at the top, and centered 
in a stripe of contrasting color 
such as navy on a red sweater. 
The sewed-on ribbed crew neck 
extended around the sides and 
back. This came in sizes 3 to 7 
and was further decorated by a 
shield emblem worked in silver 
and biack. 

Sargon Knitwear also had a 
selection of lightweight, 
sweaters of brushed Orlon for 
sizes 6 to 12 and 14 to 20. In 
solids of magenta, orange, kelly 
and royal, these mohair-looking 
sweaters were styled in crew 
neck pullovers and six button 
cardigans. 


bulky | 


Pauker Boyswear selection of | 


ski sweaters for sizes 6 to 12 
and 14 to 20 were of brushed 
Orlon and for the partial and 
all-over jacquard designs this 
firm favors combinations of 


black, white, olive and gold with 
touches of red. Bert Rosnosky 
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KAM CLIPS 
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1041 


WIDE SELECTION 
of METAL and PLASTIC clips in ali sizes. 


PRECISION - ENGINEERED 
for good holding power, fast application and safe — 
use on all fabrics. 

EXPERIENCE 

Clips Is our business and has been for over 20 

years. We recommend the right sizes and clips for 

your garments and demonstrate their proper use. _ 


Jexpak.- 
fTEXTILe PACKAGING DEVICES ~~ 381 FOURTH AVE. « NEW YORK 16, 


BILL GLOVER | 
AUTOMATIC WASHER-EXTRACTOR 


SAVES 70% OF LABOR COSTS! 
CUTS PROCESSING TIME 
FROM 45 TO 15 MINUTES PER LOAD 


Bill Glover processing techniques are 
your assurance of exact sizes after 
delivery. 


This scientific, simple but rugged 
washer-extractor holds each load au- 
tomatically to precision controls dur- 
ing the entire processing operation. 
Small wonder—each successive load 
is uniform in color, texture and fin- 
ish. No more distortion of fabrics or 
variations in sizes and finish. 


You, too, can ship with confidence. 


WRITE FOR 


THE FACTS TODAY! 


BILL GLOVER INC. 


Our representative will call upon request! 


5204 Truman Road, Kansas City 27, Mo. 
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STITCH TRANSFER MACHINES 
HAND FLAT KNITTING MACHINES 
NEEDLES and ACCESSORIES 


EARLY DELIVERIES 


Spreads without stretch or tension. 
Slits automatically across width of 


goods. One-man operation. Available 
in 54” to 120” widths. 


Write For Details 


¢, \ CUTTING ROOM 
APPLIANCES CORP. 


1134 Broadway, New York 10, N.Y. « MU 5-9144 


Manufacturers of CRA Electric and Hand 
Cloth Spreaders for Woven and Tubular Knit 
Fabrics, CRA Metal Sectional Cutting Tables; 
CRA Automatic Thread Trimmers, CRA Cloth 
Measuring and Inspecting Machines. 


Mill News 


White Stag Names 


Fred Lee To Post 


PORTLAND, Ore. Ap- 


_ pointment of Fred Lee as plan- 


ning head for the West House 
juniors division of White Stag 
Manufacturing Company has 
been announced by Harold S. 
Hirsch, president. 

Mr. Lee has most recently 
been associated with the Cos- 
Cob sportswear division of the 
Oxford Manufacturing Com- 
pany. Before that, he managed 
the Joan Miller Division and 
the American Juniors division 
of the Glen Manufacturing 
Company and was a member of 
the company’s management 
committee. He operated his 
own company, Junior Age, in 
Milwaukee, for ten years. 

Mr. Lee will direct the West 
House planning from a perma- 
nent design headquarters which 
White Stag plans to open 
shortly in New York City. He 
will engage a designer to work 
with him on coordinated junior 
separates. 

Clair D. Silver, White Stag’s 


vice president for girls wear, 
who previously headed panning 
for the West House D vision. 
will now concentrate on plan- 
ning for the girls’ wear and pre. 
teen lines. Betty Bryant will 
continue as head designer ip 
the divisions, but also will de. 
sign coats for the West House 
Juniors line for fall. 

Stanley Kramer will continue 
as sales manager for both White 
Stag Girlswear and West House 
Juniors divisions 


Knitted Yardgoods 


Briscoe Will Open 
Irish Fabric Show 


Lord Mayor Robert Briscoe 
of Dublin will open the Novem- 
ber 16 fabric show of Irish 
double knit wool fabrics, spon- 
sored by the Irish Export Board 
for the Irish Fabric Knitters 
Group, an association of lead- 
ing fabric manufacturers in Ire- 
land. 

The first day of the show, 
to be held at the Ireland House, 
will be a private preview for the 
press and trade. It will feature 
designs by Clodagh, a 23-year 

(Continued on Next Page) 


7504 Empire State Bldg. 


New York 1, N. Y. 
Tel. Wisconsin 7-7466-7 


TRICOMA, INC. 4 


Showroom: 303 Stockholm St., Brooklyn 37, N.Y. 


Tel. Glenmore 6-0205 


Fully automatic single lock flat 
power machines, 3-14 cut, 64” 
and 71” needlebeds, for gar- 
ments and trimmings 


GEORGES LEBOCEY & CIE. 


France 
Circular machines for Jacquard, 
Double Jersey, Links/Links, Inter- 
lock and Eightlock fabrics and 
garment lengths 


Exclusive Agents for the United States and Canada of: 


ALEMANNIA-SEYFERT 
& DONNER 


Western Germany 
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Pod Irish couturiere. Lrish mod- 


els will be flown in to the show. 
The opening coincided with 
the introduction of her au- 
umn and winter collection. It 
launches the Crystal Look, a 
clear and simple outline empha- 
sized by sharp contrasts, strong 
colors, diagonal cutting in coats, 
suits Colors echo 
the tints of a crystal held to the 
ight—deep burgundy, claret, a 
strong almost navy blue, clear 


T shining green, crystal white, and 


autumn hues. 


Allen To Introduce 
laminated Jersey Cloth 


Allen Knitting Mills, Inc. 
will introduce a new line of 
laminated jersey fabrics at the 


National Outerwear & Sports- 
wear Suppliers Exhibit being 
held at the New York Trade 
Show Building from Oct. 29- 
November |, it was announced 
by Harry F. Goldman, presi- 
dent. 

“It is our belief that lami- 
nated jersey fabric which was so 
successfully introduced during 
1961, will enjoy even greater 
success during the coming year 
and we are extending our lines 
of laminated fabrics for use in 
practically every field of ap- 
parel,” Mr. Goldman stated. 


Dan River Mills Forms 
Knit Fabric Division 

Dan River Mills announced the 
formation of a Knit Fabrics 
Division to be headquartered 
in the company’s New York 
sales office. This new merchan- 
dising unit will be responsible 
for the styling, merchandising 
and sales of knitted fabrics of 
all cotton and cotton blended 
with synthetic fibers and wool 
for use in the women’s, child- 
ren’s and teen’s dress and 
sportswear trades. 

H. M. Ferguson, vice presi- 
dent and director of merchan- 
dising and sales, said Dan 
River’s knitted fabrics will co- 
ordinate in styling and color 
with the company’s yarn dyed, 
woven dress goods and sports- 


Yarn Suppliers 


National Spinning Moves 
Offices In Empire State 
National Spinning Co., Inc., 
has moved to Room 5900 in the 
Empire State Building, the same 


buildine in which it has been 
located 


The move to larger quarters 
was necessitated by National's 
expanded volume. The new 
phone number is LOngacre 4- 
6800. 


Knit Headwear 


Schuessler Patents 
Cap And Face Hood 


A new patent covering a 
knitted cuffed cap and face 
hood was issued by the Patent 
Office September 5 to Walter 
E. Schuessler, who assigned it 
to Schuessler Knitting Mills. 

The cap is equipped with a 
cuff that may be adjusted to 
protect the ears of the wearer 
or, when desired, adjusted 
above the ears, while at the 
same time providing a face hood 
which may be drawn down to 
protect the face. The hood may 
be telescoped within the cap 
when not in use. 

The patent also covers the 
method of manufacture. The 
cap is produced on a tubular 
knitting machine with tight 
stitches at the upper and lower 
ends. Above the lower edge a 
face opening is formed with 
stitches about the face opening 
that may be gathered by elastic 
so that the opening may be en- 
larged when the hood is drawn 
about the face. 


Trade Drives 


Benefit For Deborah 
Nov. 22 At Waldorf 


The third annual Thanksgiv- 
ing Eve dinner-dance of the 
knitted outerwear industry di- 
vision of Deborah Hospital of 
Browns Mills, N. J., will be 
held November 22 at 7 P.M. 
on the Starlight Roof of the 
Waldorf-Astoria. Proceeds will 
aid the heart building fund of 
the free, non-sectarian medical 
center, it was announced by 
division chairman Benjamin 
Kaplan, president of Mayflower 
Knitting Mills. 

Sol Brustein, president of 
Brustein Yarn Company, and 
Harry Silver, president of Loft- 
ies Knitting Mills, are the dinner 
chairmen. Serving with them are 
David Aronow, president, Lee 
Beachwear Co.; Julius Fried- 
man, president, Alba Yarns, 
Inc.; Sol Pacht, president, 
Pacht Mfg. Corp.; Julius Stern, 
Herbert Alper, president, Cor- 
nish Knitting Mills, and presi- 

(C ontinued on Page 47) 
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SPEIZMAN 
SELLS Gerrot, 


Circular Knit Machines 


TERROT PATTERN WHEEL INTERLOCK (RMR). 
Produces quality raised effects, color Jac- 
quard designs, knitted in elastic, Interlock, 
Eight Lock, Tuck effects, single piqué and 
double piqué. 24 Feed High Speed. 


TERROT IZ SPECIAL. Produces Interlock, Eight 
Lock, Tuck effects, Single piqué and Double 
piqué. 36 FEED HIGH SPEED. 


TERROT 4 COLOR STRIPER INTERLOCK (IM4F). 
Anything you can draw with horizontal and 
vertical lines can be knitted. Quick and easy 
pattern changing, at one point with only an 
inch of waste. Makes Interlock, Eight Lock, 
Tuck effects, Horizontal Textured effects, 
Single piqué and Double piqué. 24 Feed 
High Speed. No limit to your pattern scope. 


q TERROT IC SPECIAL SWEATER BODY MA- 


CHINE—Up to 24 cut. 


TERROT | SPECIAL—44 feed, plain Interlock. 


It’s easy to buy from SPEIZMAN. Trade-ins, budget terms can 
. = be part of each transaction. Go forward with new, high pro- 
duction equipment while disposing of your surplus machinery. 


For complete information and color brochures, write today 


SPEIZMAN KNITTING MACHINE CORP. 


EMPIRE STATE BUILDING, SUITE 4923, NEW YORK 1, N.Y. PE 6-045 
he 508-14 WEST Sth STREET, CHARLOTTE 1, NORTH CAROLINA © — ED 4-5546 


There Is a Terrot Machine for Every Job! 
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dent, United Knitwear Mfrs. 
League; Murray Catin, Central 
Yarn & Dyeing Co.; Reuben 
Geller, president, Barlin Knit- 
ing Mills; Elliot Dennis, Cen- 
tral Knitwear, Inc., Al Wein- 
berg, president, Banner Yarn 
Dyeing Corp.; Edward A. 
Brandwein, Administrative Sec- 
retary, National Knitted Outer- 
wear Assoc., Len Kaplan, May- 
fower Knitting Mills, and Larry 
Krintzman, Lansing Knitwear, 
Inc. 

The 39-year-old Deborah 
Hospital, the only institution of 
ts type in the east, provides 
free medical, surgical and hos- 
pital facilities to patients with 
operable diseases of the heart 
and chest, operable lung cancer 
and tuberculosis. 

It is currently in a $2,500,000 
fund drive for a new two-story 
heart pavilion that will enable 
its surgical staff to perform four 
open-heart operations simulta- 
neously. At present, it can per- 
form only one heart operation 
per day, and consequently there 
isa long waiting list of patients, 
particularly children, in need of 
such corrective, life-extending 
surgery. 


Businessmen To See 
92nd St. ‘Y’ On Tour 


Business leaders the 
knit goods and yarn industry 
will visit the largest community 
center in the country, the 92nd 
Street YM-YWHA to see how 
their support helps one of the 
116 medical and social welfare 
agencies of Federation of Jew- 
ish Philanthropies of New York. 

Sim R. Gluckson, Sunrise 
Knitwear Co., chairman of Fed- 
eration’s knit goods and yarn 
division, announced the visit 
which will be at 6:30 P.M. No- 
vember 2. 


The Federation, New York’s 
largest voluntary philanthropic 
cause, seeks $22,500,000 
its agencies, which serve close 
to 800,000 New Yorkers of all 
faiths. 


Labor Relations 


Wildman Jacquard 
Back In Operation 


PHILADELPHIA, Pa. —A | 


1642 cents package increase has 


been provided in the new con- | 


tract between Wildman Jacquard 
Co., Norristown near here, and 
Local 156, United Electrical 
Radio and Machine Workers of 
America. 

Full production has resumed 
at the company, manufacturers 
of sweater, hosiery, underwear 
and socks machinery, following 
settlement of the seven - week 
strike which preceded the new 
contract. 

Union and company represen- 
tatives said the main features of 
the contract were a 10 cents an 
hour across-the-board wage in- 
crease; six cents toward a new 
pension plan, and about a half 
cent toward other fringe benefits 
as well as strengthening of the 
seniority clause. 

The strike was settled October 
17 


District Association 


PEKOMA To Hold 


Parley At Concord 


PHILADELPHIA, Pa.—The 
Knitted Outerwear Manufactur- 
ers Assn., Pennsylvania District, 
will hold its summer conference, 
May 24-27 at the Concord Hotel 
in the Catskills. 

Bermuda and the Poconos also 
were considered by the confer- 
ence committee but were ruled 
out for lack of suitable dates. 


DOUBLE CARDED 
OR COMBED 


CROSS 


... the finest cotton knitting yarn 


BLEACHED 
OR DYED 


Cross Cotton Mills Company 
MARION + NORTH CAROLINA 


for | 


N. R. JACOBS 


Jacobs & Reddou Ca., Iuc. 


Dyed & Natural 
COTTON YARNS 
SYNTHETICS 
NOVELTY YARNS 


T. D. ROBSON 


Sales Agents For: 
CROSS COTTON MILLS CO. 
JORDAN MILLS, INC. 


40 E. 34th Street, New York 16, N. ae 
MUrray Hill 6-9160 | 


SPECIALIZING IN 


KNITTED LININGS for SWIM 
TRUNKS and BATHING SUITS 


e Celanese 
e All Types of Cotton Mesh 
e Novelty Cloth 


OSECLAIRE Knitting Mills, Inc. 


762 Wythe Ave., Brooklyn, N. Y. ULster 5-4248 


for 


men 


HEMCO 


sportswear 


and 


boys 


i Offering a full line of 


Terry Jackets, Beach Jackets, 


Cabana Sets, Deck Pants 


and Surfers. 


our original 
1962 styles first! 


HENDEL 
MFG. CO. INC. 


New London, Conn. 
Gibson 3-4353 


New York Sales Office: 1270 Broadway 
Los Angeles: 1244 So. Grand Ave. 
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OVER TO CALL 
500 40/3 Sewing Thread... 
Nylon Sewing Thread 
COLORS Soft & Merc. Ktg. Cot- 
ton .. . Kismet—-Seam 
ALWAYS 
IN STOCK paper Twine — 
Wax Pressing & 


Cutting Supplies . . . 


* 4434-4435 


SAYS: 


GLenmore 6- 


INTERSTATE 


yarn mills, inc. 
5725 HUDSON BOULEVARD 
NORTH BERGEN, N. J. 


N. Y. Phone: LO 4-7120 
N. J. Phone: UN 5-3116 


AND 


are now ava 


TOR 


SCOTT & 
WILLIAMS 


HOSIERY, UNDERWEAR, 


MACHINES 


in your nearest Torrington District 
Office. For prompt, dependable service, 


DON'T FORGET... 


Genuine S. & W. 


FLAT PARTS | 


for 


OUTERWEAR 


ilable from stocks carried 


CALL 


RINGTON 


Industry Bookshelf 


New Reference Book 


Is In 3 Languages 

TROYES, France—A textile 
dictionary in French, English 
and German has been issued by 
Centre de Recherches de la 
Bonneterie. 

The volume, prepared by 
Professor J. Dury, defines 7,000 
terms in business and science, 
fabrics and fibers, knitting ma- 
chines, dyeing and all phases of 
technology and manufacture. 

The terms in the three lan- 

ages are presented alphabeti- 
cally in each category. 


New DuPont Booklet 
Is A Guide To Knits 


DuPont has issued a 48-page 
booklet on knitwear manufac- 
turing and terminology. 

The booklet, written in popu- 
lar style, includes sections on 
Orlon, yarns and spinning, dye- 
ing, fabrication, quality and per- 
formance, nylon and Antron and 
the process of sweater manufac- 
turer. 

A glossary and selling tips 
also are included. 


Union Special To Show 
Six Machines On Coast 

CHICAGO, Union 
Special Machine Company, 
manufacturer of industrial sew- 
ing machines, will participate in 
the Pacific Coast Garment Man- 
ufacturers Association’s ninth 
annual production conference 
and suppliers exhibit held De- 
cember 2-4 at the Statler-Hilton 
Hotel, Los Angeles. 

The company will exhibit six 
of its newest, most advanced 
machines including Style 39500 
AL for overseaming and gather- 


CALL FOR TOP PRICES ON 


WOMEN’S AND GIRLS’ 


SWEATERS 


BATHING SUITS © 
POLO SHIRTS 


SUNRIS 


Sunrise Knitwear ( 


KNIT SUITS 


idway, New York 18 LA 4-902 


ing or shirring at ratios up to 4 
5:1; Style 52300 A for four. 
thread Safety-Stitch operations 
Style 52700 BR_ with upper 
elastic metering device and up 
dertrimmer for attaching elas 
tic; Style 61400 U single needle 
lockstitch for wash and wear 
seaming; Lewis Style 1502 
multi-purpose blindstitch ma- 
chine; and Lewis Style 200-23 
button sewer with new So-Thru 
automatic flat button feeder. 


Equipment Firms 


Thread Trimmer Has 
Easy Waste Disposal 


A new thread trimmer, the 
[rimqueen, manufactured by 
Morty Marx Sewing Machine 
and Equipment Company, New 
York City, is being distributed 
by Singer Sewing Machine Com- 
pany on an exclusive basis in 
the U. S. and Canada. 

The new machine includes 
automatic depositing of thread 
trimmings into inexpensive dis- 
posable paper bags, thus elimi- 
nating the time-consuming task 
of cleaning the waste receptacle 

The receptacle bag canister, 
along with the separate trimmer 
head and vacuum turbine mo- 
tors, is enclosed in a compact 
cabinet located under the table 
and to the right of the operator. 
Because the entire left half of 
the unit is free of under table 
encumbrances, work handling 
equipment may be moved close 
to the trimmer. 

The bracket which supports 
the trimming head is attached 
to the back of the cabinet and 
may be pivoted to the rear, leav- 
ing the entire surface of the 
table unobstructed and free for 
garment inspection or for use 
tahle 
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THE INDUSTRY'S 
MARKET PLACE 


MILL EQUIPMENT, MACHINES FOR SALE—WANTED 


With all electrical, and pressing equipment. 
In the heart of Ridgewood. 


KNITTING MILL FOR RENT 
BOX 444 


FOR SALE 


Call UNion 7-1068 in New Jersey 


New 


4—9 gauge, Queens Tandem Head machines, 48” beds. 


buted 
Com- 
sis in 


‘ludes 
hread 
dis- 
limi- 

task 
tacle. 
ister, 
nmer 

mo- 


WANTED TO BUY 


622 E. 28th St., Charlotte, N. C. 
Att: Fred Stern 


Medium size knitting mill consisting of LH and TJI 7 to 
9 cut machines, as well as matching trimming equip- 


ment to be moved to the South. Send your reply to: 


SOUTHERN KNITWEAR MILLS, INC. 
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MACHINERY FOR SALE 


2—Philip Supreme; 1-14¥2 cut, 1-15 cut 
1—Jacquard Al, 16% cut, 32”, 32 feed 
2—Jacquard LHB, 4 cut 
7—Jacquard TA, 5 & 12 cut 
3—Jacquard LH, 30”, 6 cut 
1—Jacquard LH, 30”, 7 cut 
4—Jacquard LH, 30”, 8 cut 
3—Jacquard TJ, 28”, 8 cut 
2—Jacquard TA-12, 30”, 10% cut 
1—Jacquard TA-12, 30”, 11 cut 
1—Wildman PB-2, 21”, 8 cut 
5—Universel Supramat, 63”, 4 cut 
4—Queens Tandems, 5 cut 
1—Queens, 12 cut, 60”, V-bed machi 
1—Scott & Williams MFRC, 30”, 1412 cut 
1—Morat, 16 cut 
2—Universal 6 spindle backwinder 
7—Lamb, Dubied, Grosser machines, 5-14 cut 
5—Brinton revolving take-up, 24”, 18 cut, 64 feed 
5—Fouquet, 26” & 24”, 20 cut, pique 
1—Bearing, 13 section, 31”, 21 gauge full fashion 
sweater machine, 3 carrier striping, filler points 
1—Bearing, 20 section, 18”, 21 gauge, sleever 


ne 


Write, Wire or Phone 


§PEIZMAN 


KNITTING MACHINERY CORPORATION 


350 Fifth Ave., New York 1, N. Y. 


PE 6-0930-1 


Advertising rates: $6.00 per column inch per insertion. Po 

tions Wanted: $5.00 per column inch per insertion. Minimum space 
— 2 inches. Ads for Monday's paper must be in by preceding 
Wednesday, 2 P.M. Please enclose payment with your order. 


FOR SALE 


4 Universal and 1 Tricoma, 4 cut bulky machines. Like new. 
1—O.G., 4 cut machine. 
Reasonable. 


CLASSIC SWEATER MFG. CORP. 
900 Broadway, New York 3, N. Y. AL 4-7050 


MACHINERY FOR SALE 

1—Hoffman IBIS Knit Goods Press, Model AF 56, 

72” long with automatic timing controls. 
1—Hoffman 30” x 60” Steaming table. 


Both used less than 1 year. Excellent condition. 


BOX 420T 


MACHINERY WANTED 
A good used Dubied “CAL” 7 cut—75”. 
_ True cable attachment not necessary. 


EMPLE KNITTING MILLS 


BOX 341 
Brewer, Maine al 


WANTED 


9, 10, 11 or 12 cut LH machines — 30”. Fan! 
Also 7 cut LA machines. 


WANTED 
Supreme or Brinton 22 cut, 20” cylinders, in good condition. 
BOX 440M 
WANTED 


9 cut flat Links and Links power and hand 
machines. Also 10 cut flat hand machines. 


BOX 450M 
FOR SALE 
1—4 cut Supreme BRW machine. q 
BOX 450E 


aACTORER 30. 1961 
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KNITTED OUTERWEAR 


Pernick opening, slitting & gumming ma- 


chine, 72” wide. Late model. 


WANTED WANTED | 
Interested in purchasing flat machines, 4 cut 
and 10 cut, either Universals or Stolls. Supremes, 18", revolving and stationary tops. 
BOX 450F BOX 457 | 
FOR SALE WANTED 


Circular Links 7, 8 and 9 cut, LH-6 or LA-12. 
State serial number, condition and best price. 


OCTOE 


\ 


col 


Phone: (Hoboken, N.J.) OLdfield 9-1680 — BOX 450B 
FOR SALE 
Philadelphia Jacquard LA 30”, 7 gauge. State 
4—High speed Scott & Williams interlock knitting ma- machine number, condition and price. 
chines. 2-30”, 18 cut; 1-30”, 18% cut; 1-30”, 20 cut. BOX 450C 
BOX 450H — 
YA W FOR SALE — 
FOR SALE WE BUY AND SELL \ EDFORD YARN CO. 
10—2'% gauge Grosser fully automatic machines. a MAin 2-1340 
Can b i eration. Brooklyn, N. Y. 
AT BEST PRICES! 79 Clifton Place 
BOX 450K ee 
a WANTED FOR CASH Worsted - Zephyrs - Synthetics - Cotton 
FOR SALE We always carry a large stock of yarns, dyed on 
Cc let bulk —_ ihe cones for immediate use. 
omplete bu ant, owner retiring. 
CALL EV 8-8277 686 Flushing ave. CENTURY 
BOX 450L oe BEN BALIF Brooklyn 6, N. Y. YARN (0. = 
— WILSON YARN CORP. 
_ BEST BUYS 141 Wilson Ave., Brooklyn 37, N. Y. GL 6-9686 _-H. BERMAN 
We Buy & Sell 
T WORSTED & SYNTHETIC§ 2! 2! 
P FOR all sizes for the 
See the New Mestre Flat Machine SURPLUS YARN YARNS knitting trade! = 
1—Phila. Jacq. 4 cut, LHB (like new) ladi 
1—Brinton, PR 19, 28”, 12 cut, 24 feed, wheels, motor FOR SALE My, EDFORD YARN CO. shirt 
1—Scott & Williams MFRC, 18 cut, 32 feed, 32” 79 Clifton Pla t 
1—Scott & Williams Philip mach., 1442 cut, 32 fd., 30” ELASTIC YARN FOR KNITTING atheoanaptieng i. 
4— a. Jacq. LH Machs., 6, 7 & 8 Cut, 30”, 6 Feed pote 
2—Phila. Jacq. TJ, 16” 7 & 8 Cut, 4 Feed, 4 Col Strip 
2—Phila. Jacq. TJ, 26”, 7 & 8 cut, 4 Col. Strip CONTRACT WORK, CONTRACTORS WANTED 
6—Phila. Jacquard TAI Machs., 10, 12, 13, 13%, 16% Cut, 30”, 12 Feed 
4—Phila. Jacquard TA Machs., 9, 10, 11, 12, 13 Cut, 30”, 12 Feed ae Aieeiiie - 
1—Phila. Jacg. LA, 10 cut, 30”, 12 feed CONTRACT WORK WANTED J — 
1—Philadeiphia Jacquard MLW, 28”, 11 Cut, 24 Feed, Wheels and Jacquards | pone 
1—0O6, model OTA, 1342 cut, 30”, 12 feed 
1—0.G. Multi-Feed Jersey, 1x1 Rib, 8 Cut, 36 Feed, 32” 7 on 4 cut Universals. Complete garment. Best 
20 Cut, 6 Food craftsmanship and very reasonable price. 
3——Lamb Border Machs., Double Head, 5, 7 & 8 Cut = 
1—Queens, Model B, 10 cut, 60”, high and low jacks i ! 440 
4— Queens Tandem head, 9 cut, 40” heads ad - Call EV 7 4383 or write BOX ce 
1— Queens modei BJ, jacquard flat, 10 cut, 60” 
2—Stafford & Holt machs., 30”, 32”, 6 & 7 Cut, 6 & 12 Feed 
1—Backwinder, 6 spindles WANTED M 
1—Universal Rotoconer, 20 Spindles 
3—Steam tables, assorted sizes Prominent jobber, highly rated, interested in making 
10,000 ladies’ Ban-Lon cardigans and slipons, pussy- 
a. le Ka ne Io wide Juc cat label. Labor must be cheap. January, February 
and March delivery. Yarn on hand. Write: 
APPRAISALS — LIQUIDATIONS — FINANCING ads 4 
600 Broadway, Brooklyn 6, N. Y.  EVergreen 7-1145 
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CONTRACT WORK WANTED 


knitting only on 4 cut flat machines producing bulky 
knit sweaters. Prompt delivery, quality workmanship. 


BOX 440J 


tton 


CONTRACTORS AND MANUFACTURERS WANTED 
Are you tied up in your selling and finishing 
departments? We offer prompt and efficient sew- 
ing and finishing on all bulkies and sweaters. 


BOX 451 


WANTED—SEWING ROOM SUPERVISOR 


Thoroughly experienced in every phase of operations 
pertaining to manufacturing sweaters or sportswear 
and capable of training operators, for one of the 
largest mills in the Philadelphia area. For an expert 
in this field who is willing to relocate in Philadelphia 
we offer an excellent position. Please state all your 
qualifications and background in your first letter. 


BOX 440X 


CONTRACTOR WANTED 


for full-fashioned Intarsia work. Continuous 
work guaranteed. 


BOX 452 


CONTRACT WORK WANTED 


on 7 gauge Links machines. Complete garments or 
knitting only. 


BOX 458 


KNITTER MECHANIC WANTED 


Experienced on TJI and TAI machines. : 
Only top rated mechanic need apply. 


Give full particulars. 


“a Best opportunity for right man. 
BOX 401 


is 


CONTRACTOR WANTED 


Narrow, seamless, tubular, rib fabric; 
approximately 3” diameter. 


BOX 450U 


A ONCE-IN-A-LIFETIME OPPORTUNITY 
FOR TOP-NOTCH COTTON KNITTED FABRIC 
SALESMAN 


Leading manufacturer of diversified lines of fabrics for better 
ladies’ sportswear, blouse and dress trades — also men’s 
shirt trade — will turn over entire New York and vicinity area 
to a salesman who can aggressively sell these markets in quan- 
tity. Large production. Well styled lines. Tremendous income 
potential. Liberal drawings. Convenient New York showroom. 


FALMARK FABRICS, INC. 


148-12 94th Ave., Jamaica, N. Y. AXtel 1-5670 


KNITTER MECHANIC WANTED 


Experienced on latest type Dubied Flat Machines. 

Good opportunity for the right man on year round 

job with established mill located in Northern New 

Jersey. Send full details in first letter. All replies 
held strictly confidential. 


BOX 456 


PRODUCTION MANAGER WANTED 
Knitting mill in New York City, manufacturing ladies cut and sewn 
sweaters, has opening for man experienced in handling finishing 
operation. Year-round position. Reply giving details of experience. 


BOX 453 


The Chemstrand Corporation is currently in 
need of a knitwear merchandising specialist. 
Qualified candidate should have a high school 


. education, preferably with some college back- 


ground in textiles, a knowledge of knitting ma- 
chines and yarn conversion into sweaters is 
essential. 


Send complete resume of academic training, 
experience and salary in confidence to: 


Manager, Employment-Recruitment, Dept. N2 


Merchandising 
pecialist yy The Chemstrand Corporation, 350 Fifth Avenue, 
New York, N. Y. 


THE CHEMSTRAND corporation 
> New York, New York 


Knitwear 


a 


WANTED—YARN MAN 


Large Phila. sweater mill has opening for person 
with considerable experience in controlling large 
yarn department. Must have extensive knowledge 
of all types of yarn. Permanent position. Fringe 
benefits. Must give complete details in first letter. 

Replies in confidence. 


KNITTER-MECHANIC WANTED 


Must be experienced on all Wildman Jacquard ma- 
chines. Year round employment. New York area. 


BOX 426 


aArTORER 30. 1061 
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lations. Challenge and responsibility for right man. 
College graduate under 28 preferred, mechanical — 
inclination essential. Four months mill training 
period. Unusual benefits. Confidential. 


BOX 450 


WANTED 
KNITTER-MECHANIC—SUPERVISOR 


Experienced on TA and TJ machines on men’s, boys’ and juvenile 
sweaters. 


Excellent opportunity and top salary for the best man available. 
Immediate interview will be arranged upon receipt of reply. 
replies confidential. 


~~ BOX 348 


KNITTER MECHANIC WANTED 
Thoroughly experienced on Kidde 24 bar Lace machines. 
Must know layout. Permanent position with good oppor- 
tunity for top man. Please do not apply if not fully cap- 
able of setting up and trouble shooting new machines. 


BOX 450N 


KNITTED OUTERWEAR [IMgs 
UNUSUAL OPPORTUNITY PRODUCTION MAN AVAILABLE 
for aggressive man to make a permanent career starting as Pattern maker, designer, thoroughly experienced in every phase 
of double jersey dresses, suits, sportswear, bulky and novelty 
TEXTILE MACH INERY TECHN ICIAN sweaters. Capable of setting up production and taking full charge. 
with progressive, medium-size machinery manufac- 
turer. Extensive travel from N.Y.C. office in U.S. and BOX 450D 
Canada to trouble-shoot as well as supervise instai- —— 


PRODUCTION FOREMAN AVAILABLE 


Over 20 years experience in all phases of men’s, ladies’ and boys 
sweaters and sportswear. Can take care of production after 
knitting to finished product. Will relocate. 


BOX 390D 


NE NITIES 


PARTNER WANTED 


Must be respected, experienced and aggressive. We 

are a long established manufacturer of quality knitted 

outerwear and sportswear catering to department 

stores and better specialty stores. This unusual op- 

portunity due to partner retiring. All replies treated 
in confidence. 


BOX 459 


SEEKING MERGER 
Continental System Worsted Spinning located in New 
England wants to merge with already well established 
fine quality knitter — Principals only. 


BOX 450A 


KNITTING FOREMAN-MECHANIC 
WILDMAN P.B. 2 MACHINES 


Only thoroughly experienced man will be 
considered. Work in New York City plant 
Write Box 167, Realservice Advtg., 110 W. 34th St., N. Y. 


REAL ESTATE 


POSITIONS WANTED 


CONTROLLER 
OFFICE MANAGER AVAILABLE 


Topnotch executive, experience weighted in knit-— 
wear and apparel industry. Presently employed. 
Am looking for better opportunity. Will relocate. 


BOX 450G 


BUILDING FOR LEASE OR SALE 


in upper Manhattan. 10,000 sq. ft. on main 
floor, 7500 sq. ft. in basement. Sprinkler sys- 
tem. All electrical and air equipment for a 
knitting mill and offices. 


BOX 450Y 


ASSISTANT PLANT MANAGER 
Experienced in all phases of knitting, finishing and 
sewing. Experienced in customer relations, production, — 
co-ordination between knitting, finishing and sewing. 


BOX 450P 


KNITTED FABRICS PRODUCER 
AVAILABLE 


Capable volume producer available soon. Wide acquaintance 
with leading manufacturers of men’s and women’s trades. 


BOX 450R 


FOR LEASE 


Ground floor, street level, fireproof building, 11,500 

sq. ft. (or will divide to suit) located in Ridgewood 

near all transportation, labor plentiful. Perfect for 

knitters or dress manufacturers. Immediate occupancy. 
For further information call: 


Mr. Gallant, EVergreen 6-3600 
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LOCAL MILL FOR RENT 
5 circulars and all auxiliary equipment and 
5,000 square feet. Excellent light and air. 


Write to: MARLBORO MILLS, INC. 


KNIT FABRICS CLOSE-OUTS WANTED 


Top prices for solids, stripes and fancies. 
S. LEVINE AND SONS 


P.O. BOX 154 MASPETH 78, NEW YORK 639 N. 2nd St., Allentown, Pa., HEmiock 5-3578 
TEPRESENTATIVES, LINES WANTED 


WANTED 
MEN’S FULL FASHIONED MILL 


Well established sales organization, New York showroom. 
Strong contacts with all major chains, discounters and buy- 
ng offices. Can supply prime mill with volume business. 


BOX 450S 


SAM STARK specializing in 
CREATIVE JACQUARD DESIGNS 
Aft. 3 P.M. 


60 Clarkson Ave., Brooklyn 26, N. Y. IN 9-8554 


JOBBER WANTED 


to supply dye house with 20,000 to 25,000 Ibs. of dye work, 
10,000 to 15,00 000 Ibs. of wash work. Will consider partnership. 


BOX 450T 


WANTED 
CIRCULAR KNITTED FABRIC MILL 
Reputable selling agent opening new office, seeking 
divirsified knitting mill capable of volume business 


in men’s and women’s trades. Can help develop 
and style entire line. Reply in confidence. 


BOX 450J 


SELLING AGENT SEEKS MILL 


wishes to represent manufacturer of ladies’ knitted 

outerwear and sportswear. Well established follow- 

ing with best buying offices, department stores, 

and specialty shops throughout the United States. 

Have been located in same showroom in 1410 
Broadway for many years. 


BOX 455 


Your Advertisement 
Appearing in the 
Market Place Section 
of the 

Knitted Outerwear Times 

Will Reach Those 
PEOPLE YOU WANT to REACH, 
i GIVING YOU the RESULTS 
~WANT 


INEXPENSIVELY 


Turn the Page for a Handy Market 
Place Form and Rates 


YARN SALESMAN SEEKS REPRESENTATION 
Experienced, aggressive, mature. Familiar 
with Twisted and Spun yarn, in all fibres, 

natural cnd synthetic. 


BOX 430 


CLOSE-OUTS WANTED 


CLOSE-OUTS WANTED 
CASH PAID for surplus stocks of Sweaters and Bathing Suits 


BERNETTE TEXTILE COMPANY 
101 W. 31 St., New York City BRyant 9-5526-7 


$$ CASH PAID FOR CLOSEOUTS $$ 
SWEATERS — POLO SHIRTS — SPORTSWEAR 


otk ARNA KNITWEAR, INC. 
US FIRST! 1265 B’way, N. Y. 1, N.Y. OR 9-1677 


KNITTED OUTERWEAR TIMES 
386 Park Ave. South, New York 16, N. Y. 


Please enter our subscription to the Knitted Outerwear 
Times for one year. Check is enclosed. Domestic — 


$10.00 per year; Canada-Foreign — $15.00 per year. 
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WHEN YOU 

ADVERTISE IN 
THE “MARKET 
PLACE SECTION” 


YOU’LL GET 
BEST RESULTS 
AND FAST ACTION 


WHEN YOU 

—WANT TO BUY, 
SELL OR _ 
EXCHANGE 


Yarns, Knitting Machinery 
Mill Equipment, Supplies — 


—NEED 
CONTRACTORS? 


—WANT A JOB 


OR NEED 


ADDITIONAL HELP? 


—SEEK A NEW 
BUSINESS 
OPPORTUNITY 


KNITTED OUTERWEAR TIMES ocTo 


TRADE WANTS 


RATES: one insertion—40 cents per word. Words set completely in capitals 


—45 cents per word. Box numbers count as two words. Minimum cost of 
advertisement—$6.00. Mirimum cost of Positions Wanted advertisements 
— $5.00. Trade Wants for Monday's paper must be in by preced- 
ing Wednesday. 2 P.M. Please enclose payment with your order, 


Partner: Sell or rent 7 gauge knitting 
plant. Call evening PR 4-2220 or 
Box 450V. 


Contractor Wanted: 7 or & cut Tj 
machines. give immediate 
quantity orders. Box 450X 


Knitting mill for sale. 17 cut, 37 
Philip machine and complete finish. 
ing plant. Box 420R 


Contact Work Wanted: on Supreme 
and Universal bulky 4 cut machines. 
[rimming or knitting only on sweat- 
ers. Box 450W 


Contact work wanted, LHDS mach- 
ines, new machines for ladies’ bulk- 
Finishing wanted on all types of ies. Box 440E 

knit goods; men’s, ladies’ & child- : —_ : 
ren’s garments. Call EVergreen For Sale. Ribb machines, all sizes, 
7-6707. Box 430C 


To Place Your— 


“MARKET PLACE AD’ 


Call Murray Hill 3-7519 or 
Use This Handy Order Blank 


KNITTED OUTERWEAR TIMES 
386 Park Avenue South, New York 16, N. Y. 


Gentlemen: 
Insert the ad written below in 
(Check one) 

TRADE WANTS 

Rates per insertion 40c per wird; 45c if 
set in capitals. Box number counts as 2 oO 
words. Minimum cost per adv.—$5.50. 
Minimum cost per positions wanted 
adv.— $5.00. 


DISPLAY AD 

2” — $12.00 
O 4” — $24.00 
10” — $60.00 


Please Enclose Payment With Order. 
ADVERTISEMENT 


) Cheek here if you want a confidential box number (replies sent 
to you as we receive them). 


(Use separate sheet if necessary. Attach this order blank.) 


co | 
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DURENE® MERCERIZED * MERCERIZED SINGLES * DYED AND BLEACHED * COMBED PEELER SINGLE AND PLY 
* TUFTING YARNS * TURBO AND STAPLE CHEMICAL FIBERS » 


DIXIE MERCERIZING COMPANY 


CHATTANOOGA+NEW YORK + MEBANE + CHICAGO 
PROVIDENCE + READING + PHILADELPHIA 
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RAW FIBER 
TO FINISHED 


YARN 


Ee 


MAN SPINNING CO. 


_ When you buy from Woonsocket you are buying the best! Whether it be cashmere, camels hair, angora, ft 
7 blends, mohair, lambs wool or other specialty yarn, Woonsocket begins with the world’s finest fibers. Woonsocket pre 

_ esses them in its own mills, under highly scientific control until the yarn is delivered promptly to your factory. Tht 
you are assured of an adaptable resource, able to meet the constantly changing demands of men’s and women’s fashio’ 


Distributed by AMICALE YARNS, INC., 511 Fifth Ave., New York 17, MUrray Hill 2-1655 ¢ A. M. Krasnoff, 1 Belmont Ave., Bala Cyn 
Pa., MOhawk 4-6345 « Edgar Worth, 1511 W. Florence Ave., Inglewood, Calif., ORegon 8-4293 ¢ Textile Yarn Co., 222 W. Adams 5 
Chicago 6, Ill., DEarborn 2-5230 « Spun by WOONSOCKET SPINNING CO., 115 Ricard St., Woonsocket, Rhv ie Island, POplar 9-314 
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